At  the  88th  annual  meeting  of  the  American  Medical  Association, 
Canco’s  new  book,  "Nutritive  Aspects  of  Canned  Foods,”  received 
enthusiastic  welcome.  1277  of  the  doctors  who  visited  the  exhibit 
signed  cards  requesting  copies.  The  Canco  exhibit  also  included 
eight  colored  transparencies  of  canned  foods,  lounge  facilities  and 
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AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


CLUTCH  LEVER 


CHANCE  GRADE 
LEVER 


AYARS  Standard 
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ADJUSTMENr 


REVOLVfNC  HOPPER 


STEAM 

COIL 


PEA  &  BEAN 


FILLER 


FOR  FILLING 


PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


Only  Filler  on  market  with  slowly  revol 
ving  Hopper. 


Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 


No-Can-No-Fill  attachment  that  works 
perfectly. 


Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 


Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


OPERATE 


LEFFEL  SCOTCH  MARINE  BOILERS 

EQUIPPED  WITH  LEFFEL  AUTOMATIC  STOKERS 


LEFFEL  SCOTCH  MARINE  BOILERS 

ARRANGED  FOR  HAND  FIRING 


WE  ALSO  FURNISH  OUR  BOILERS  ARRANGED  FOR  OIL  OR  GAS  FIRING 


THE  JAMES  LEFFEL  &  CO.,  SPRINGFIELD,  OHIO 
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The  No.  176  Compound  Applier 
and  Curler  uses  “hat-shaped”  ends 
instead  of  the  “gutter”  type. 
Latex  is  applied  in  an  even  film; 
no  overlapping.  Ends  are  curled 
all-the-way-around. 


BODY  BLANK 
BDaeo 


BODY  rLANOeO 
AT  both  CNOB 


OCTAtL  OF 
dlDC  BEAM 


BUKPLUS  dOLOCK 
,  WIPED  OFF 


BODY  COOLED 
YITH  AlP  BLABT 


CAN  TESTED 
FOP  LEAK® 


AUTO.  AiP  TCBTER 


BOLOEKINO  ATTACHMENT 


FUANGER 


DOOBLr«‘»'»MEP 


The  No.  83  Lockseamer  and  Soldering  Attachment 
forms  and  solders  the  can-bodies  complete.  Auto¬ 
matic  feed,  no  scratching  of  lithographed  blanks, 
no  feeding  of  doubles.  New  inside-hook  fluxing 
station.  Electric  limit  switches  stop  the  machine 
instantly  in  event  of  a  jam. 


The  No.  224  Double-Seamer  attaches  bottoms  to  can- 
bodies.  Patented,  four-roll  seaming-head  produces  an  abso¬ 
lutely  tight  and  uniform  seam.  Electric  Stops  in  the  event 
of  an  interruption  in  the  flow  of  cans  or  ends.  Base  en¬ 
closed,  cams  and  gears  operate  in  an  oil  bath. 


240  North  Ashland  Avenue,  Chicago,  U.  S.  A 


Now  it  Is  more  important  than  ever  for  canners  When  unusual  problems  in  canning  arise  —  quick 
to  be  sure  that  the  cans  they  buy  are  backed  up  research  service  often  may  mean  the  difference 

by  dependable  service  to  meet  every  emergency.  between  profit  and  loss.  In  Continental’s  Labo- 

CONTINENTAL  through  its  32  years  of  experi-  Ratories  a  large  group  of  specialists  are  available 

ence  has  the  rhan-power,  facilities  and  resources  render  immediate  assistance  men  backed  up 

to  render  quickly  every  possible  service  for  its  ^  wealth  of  practical  experience  gained  in  help- 

customers — permitting  them  to  concentrate  on  *'^8  canners  all  over  the  country, 
getting  in  the  crops,  canning  them  and  selling  Continental’s  many  factories  and  warehouses 

the  packs.  located  at  convenient  points  assure  the  quick 

Most  important.  Continental  offers  the  high-  replenishing  of  depleted  can  stocks  during  peak 
est  quality  cans,  developed  by  men  who  have  de-  periods — a  factor  relieving  you  of  worry  during 

voted  their  entire  lives  to  making  better  seams,  times  of  sectional  distress.  Also  getting  the  cans 

better  coatings  and  better  enamels.  on  your  siding  the  quickest  and  cheapest  way,  is 

Closing  machines,  designed  and  built  in  still  another  matter,  one  in  which  our  Traffic 
Continental’s  own  machine  shops,  are  availa-  Department  excels. 

ble  in  types  and  sizes  for  every  cannery  need.  Guard  as  you  will  against  unexpected  develop- 

And  Continental’s  closing  machine  men,  lo-  ments  and  emergencies,  there  will  come  a  time 
cated  right  in  the  heart  of  packing  activities,  are  when  you’ll  need  help  and  need  it  quickly — that’s 

available  any  time  of  the  day  or  night,  quickly.  when  you’ll  be  glad  you’re  a  Continental  customer. 
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CRAZY? — Doubtless  some  of  our  readers  have 
thought  that  we  were  crazy  in  begging  and 
urging  canners  to  hold  up  the  prices  on  canned 
foods,  yea,  even  to  advance  prices.  And  when  the 
bottom  fell  out  of  the  market  they  knew  we  were  crazy 
to  have  offered  such  advice.  Well,  maybe.  You  know 
crazy  people  think  all  sane  people  are  crazy,  and  that 
the  crazy  (as  we  term  them)  are  the  only  sane  people. 
All  we  have  to  say  is:  Wait  until  next  fall  and  early 
winter,  and  then  see  who  has  been  crazy  in  this  un¬ 
fortunate  time.  Save  the  issues  of  The  Canning 
Trade,  as  we  have  so  often  told  you,  then  you  will 
have  the  overwhelming  evidence  to  heap  down  on  us. 

Meantime  there  is  a  unique  broker  in  Detroit,  unique 
because  he  seems  always  to  have  the  interests  of  the 
canners  at  heart,  rather  than  of  the  buyers,  as  is  the 
general  rule.  Some  brokers  will  glare  at  this  state¬ 
ment,  but  if  they  know  their  brokers,  let  them  think 
it  over.  On  July  24th  this  broker  wrote  us  on  a  postal 
card: 

“Gentlemen : 

Have  all  Eastern  canners  gone  crazy?  No.  2  tomatoes  bSVzc; 
cut  green  beans  65c;  lO’s,  $2.90.  Phillips  who  claims  he  lost 
$100,000  at  20c  per  hour  labor,  was  quoting  62V2C  on  No.  2 
tomatoes  new  pack.  They  should  make  his  type  walk  a  plank 
out  into  the  ocean. 

Canners  are  the  lousiest  business  men  in  the  United  States 
or  anywhere  for  that  matter.  Five  years’  experience  trying 
to  be  fair  and  square  with  canners.” 

In  the  words  of  the  famous  playboy  “Who’s  looney 
now.”  And  here  is  another,  this  time  a  letter  from 
one  of  the  old,  experienced  and  able-to-think  canners, 
who  finances  his  own  operations  and  is  never  forced 
to  sell  at  the  other  fellow’s  prices.  Maybe  you  think 
he  is  looney,  too,  but  we  know  he  is  not. 

“Gentlemen: 

Notwithstanding  your  optimistic  view  of  the  future  condition 
of  the  market  for  canned  corn  and  tomatoes,  it  is  darn  flat, 
with  no  life  at  all.  They  just  simply  cannot  be  moved  today. 

The  daily  papers,  especially  those  printed  in  Baltimore,  pro¬ 
nounce  a  bumper  crop  of  everything,  even  Cukes.  How  much 
the  farmer  is  getting  out  of  all  this,  away  up  into  the  hundred 
thousand  of  dollars.  Not  many  will  want  to  raise  Cukes  next 
season  if  the  expression  of  today  will  hold  good. 

The  tomato  crop,  according  to  the  great  dailies,  will  be  a 
bounteous  one,  but  nothing  is  said  about  a  rainy  season  if  one 
should  come,  or  how  this  bounteous  crop  of  tomatoes  is  going 
to  be  disposed  of  at  below  cost  to  the  canner.  How  is  it  that 
every  commodity  is  so  very  high  in  price  and  canned  foods  so 
low?  Surely  the  canner  has  to  live  as  well  as  the  steel  people. 

We  can  go  out  and  buy  tomatoes  in  No.  2  tins  today  at  60c 
to  61  %c  per  dozen  f.  o.  b.  for  future  delivery.  We  could  not 
do  this  last  season  at  its  low  cost  to  pack. 

The  canners  in  the  lower  Peninsula,  it  is  said,  are  paying 
8c  per  16-quart  bucket  for  skinning.  Last  season  the  majority 


paid  only  5c.  How  many  of  them  got  their  pack  up  last  season 
at  62  %c  per  dozen  for  No.  2s?  Cans  are  a  trifle  cheaper  this 
season,  but  cartons  are  higher.  Raw  stock  tomatoes  are  no 
cheaper  than  last  season,  the  crop  looks  no  better  at  this  time, 
the  acreage  is  smaller  this  time,  the  fields  have  more  grass  from 
the  recent  wet  spell. 

We  may  lose  the  Biddle  Company,  but  the  Japanese  Beetle  is 
here  in  great  numbers  eating  off  the  tomato  stems. 

Better  go  slow  in  offering  tomatoes  for  future  delivery  at  or 
below  cost.” 

The  present  debacle  in  tomato  prices  is  the  most 
senseless,  most  uncalled  for  price  slaughter  ever 
recorded  in  this  industry.  There  is  no  possibility  of  the 
tomato  acreage  and  crop  yielding  to  warrant  such 
prices.  Just  the  reverse  is  true.  Because  of  excessive 
insect  pests  and  bad  weather  the  Southern  or  winter 
tomato  crop  was  hurt  to  such  an  extent  that  fresh 
picked  tomatoes  in  the  market  have  ruled  steadily  at 
high  prices,  and  even  now  when  the  local  crop  of  early 
tomatoes  is  ready  in  this  section,  prices  are  ruling 
high,  and  only  “green-wrapped”  tomatoes  are  in  the 
market.  This  indicates  that  the  tomato  crop  is  follow¬ 
ing  the  early  procedure  of  the  year.  Growers  complain 
that  the  worms  are  ruining  them  and  we  have  seen 
these  results  in  the  fields.  Increased  costs  warrant  an 
advance  of  10c  per  dozen  over  last  year’s  prices,  and 
crop  conditions  entitle  canned  tomato  prices  to  another 
10c  higher.  That  is  the  real  “low-down”  on  the  tomato 
situation.  But  just  the  reverse  is  taking  place.  We 
persist  it  is  the  result  of  a  carefully  planned  raid,  and 
is  not  just  a  natural  happening,  and  it  ought  to  be 
investigated. 

CORN — Reports  of  the  tall  com  and  fine  crop  condi¬ 
tion  fill  the  daily  papers,  but  market  gardeners  in  this 
great  com  growing  region  complain  that  yields  are  dis¬ 
appointing  and  the  corn  very  tough  no  matter  how 
young  they  pull  it.  They  say  city  trade  is  complain¬ 
ing  of  this  peculiar  condition.  And  we  have  not  heard, 
as  yet,  that  the  grasshopper  horde,  nor  the  chinch 
bugs,  etc.,  have  been  eliminated  or  stopped  in  their 
destruction.  But  of  all  the  crops,  corn  would  seem  to 
have  the  best  chances. 

PEAS — ^The  Secretary  of  the  Wisconsin  Canners’ 
Association  has  estimated  the  pea  packs  of  that  State 
at  from  4,500,000  cases  to  5,000,000  cases.  Time  has 
not  so  far  passed  when  Wisconsin  packed  10,000,000 
cases,  and  from  the  actions  of  the  market,  one  would 
suppose  they  had  equalled  or  surpassed  that  record 
this  year.  And  the  quality  is  represented  as  very  good. 
Of  course,  the  Northwest  is  adding  something  to  the 
total,  and  which  formerly  was  not  in  the  reckoning, 
but  nothing  like  enough  to  justify  the  price  debacle  in 
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canned  peas.  And  remember,  consumption  is  greater 
than  ever! 

Our  earlier  suggestion  to  label  and  sell  the  sub¬ 
standards  as  such  and  as  bargains  while  they  lasted, 
seemed  to  be  liked  in  all  sections  of  the  country,  and 
some  are  doing  this,  but  the  price  market  does  not 
indicate  it. 

But  why  go  on?  There  is  just  no  rhyme  nor  reason 
in  the  present  low  prices  of  canned  foods  of  any  kind. 
With  storage  facilities  at  hand,  and  ability  to  borrow 
against  the  goods,  there  is  no  good  reason  to  ruin  the 
entire  price  structure.  Those  who  refuse  to  sell,  and 
thereby  own  the  goods  when  next  fall  and  winter 

come,  will  be  able  to  congratulate  themselves. 

*  *  * 

BACK  TO  THEIR  ALMA  MATER— The  food  tech¬ 
nologists  of  the  country  have  been  invited  to  attend  a 
conference  or  convention  of  their  kind  at  the  Massa¬ 
chusetts  Institute  of  Technology  by  Professor  S.  C. 
Prescott.  So  far  as  the  study  of  food  problems  in  the 
canning  industry  is  concerned,  it  is  but  a  proper  tribute 
to  Professor  Prescott,  who,,  with  W.  L.  Underwood, 
began  the  first  studies  of  canned  foods  many  years 
ago,  and  before  anyone  else,  in  this  very  Institution 
and  place.  This  may  sound  strange  to  some  of  the 
younger  set,  because  laboratory  studies  of  things 
affecting  or  relating  to  canned  foods  seem  so  far  ad¬ 
vanced  that  they  may  doubt  that  they  are  covered  by 
the  span  of  one  man’s  life.  But  there  are  oldsters  in 
the  business  who  can  readily  recognize  the  truth  of 
this.  They  have  made  giant  strides  since  that  begin¬ 
ning,  but  it  is  to  Prescott  and  Underwood  that  the 
beginning  of  scientific  study  of  canned  foods  belongs. 
And  it  is  something  that  anyone  can  well  be. proud  of, 
for,  as  a  fact,  canned  foods  set  the  pace  for  all  other 
foods  in  this  progressive  procedure.  Check  it  back, 
any  of  you  who  may  object,  and  you  will  have  to  affirm 
what  we  here  claim. 

*  ♦  * 

THE  INDEX — How  rapidly  the  weeks  flit  by !  Again 
we  present  you  the  full  Index  of  the  52  weeks  com¬ 
pleting  the  59th  Volume  of  The  Canning  Trade. 
And  now  we  go  into  the  fiOth  year  of  our  service  to 
this  one  defined  industry.  And  to  our  big  family  of 
readers — greater  today  than  ever  in  point  of  coverage, 
we  offer  our  sincere  thanks  for  the  splendid  support, 
and  their  patience  with  us. 

A  TAX  FLAREBACK 

By  Observer 

A  DVOCATES  of  virtually  unlimited  taxation  aimed 
at  the  suppression  of  corporate  chain  competi- 
/  \tion  in  the  food  field  have  been  very  much  taken 
aback  at  recent  developments  in  Georgia,  where  State 
tax  authorities  have  held  that  State’s  chain  store  tax 
law  applicable  to  voluntary  groups  and  cooperative 
organizations  among  independent  retail  grocers. 

Legal  proceedings  will  shortly  be  instituted  on  be¬ 
half  of  one  or  more  voluntary  chain  organizations  to 
test  the  legality  of  the  Georgia  ruling,  it  is  understood, 
with  expectations  that  the  tax  commission’s  interpre¬ 
tation  of  the  scope  of  the  chain  levy  statute  may  be 
upset. 
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Regardless  of  the  outcome  of  the  current  contro¬ 
versy  in  Georgia,  however,  the  current  boomerang  in 
the  chain  tax  campaign  is  taken  by  many  as  the  fore¬ 
runner  of  new  laws  that  will  include  voluntary  group 
systems,  as  well  as  the  corporate  chains,  with  their 
scope.  Such  a  contingency  has  long  been  foreseen  by 
leaders  in  the  wholesale  grocery  trade,  who  have 
fruitlessly  counseled  other  methods  of  attack  on  chain 
competition  by  their  independent  retail  grocer 
customers. 

QUANTITY  DISCOUNTS 

By  Observer 

HE  recent  decision  of  the  Federal  Trade  Commis¬ 
sion  which  found  that  Kraft-Phenix  Cheese  Com¬ 
pany  had  not  violated  the  Robinson-Patman  Act  by 
publishing  a  list  of  quantity  discounts  covering  the 
company’s  products  has  again  centered  interest  in  the 
possibilities  of  massed  buying  power  in  the  food  field. 

It  is  expected  that  as  a  result  of  the  Commission’s 
decision,  many  manufacturers  who  had  withdrawn 
quantity  discount  selling  programs  will  once  again 
change  their  selling  methods  to  a  basis  more  nearly 
approximating  that  prevailing  prior  to  the  enactment 
of  the  Robinson-Patman  Act. 

The  Commission’s  decision  holding  Biddle  Purchasing 
Company’s  former  practice  of  remitting  brokerage 
collections  to  member-buyers  will  be  appealed,  and  this 
litigation  should  furnish  final  clarification  of  the 
legality  of  the  brokerage  clause  in  the  R.-P.  Act. 

The  Commission’s  ruling  in  the  Biddle  case  affects 
the  sales  policies  of  hundreds  of  canners  and  small 
manufacturers  of  food  products,  as  well  as  those  of 
close  to  2,000  small  independent  wholesale  distributors 
in  the  food  and  grocery  field. 
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Canned  Foods  Standards  Changed 

hy  Authority^  Secretary  of  Agriculture 


UNDER  authority  conferred  on  the  Secretary  of 
Agriculture,  by  the  Amendment  of  July  8th,  1930, 
to  the  Federal  Food  and  Drugs  Act  (Sec.  8  Par.  5 
in  the  case  of  food)  changes  have  been  made  in  Stand¬ 
ards  for  the  following  canned  foods:  Peaches,  Pears, 
Apricots,  Cherries,  Red  Sour  Pitted  Cherries,  Tomatoes, 
Peas  and  Dry  Peas,  and  the  standards  of  fill  of  container 
for  Canned  Mushrooms  to  become  effective  90  days 
from  the  date  of  July  12th,  on  which  the  order  was 
made,  superseding  the  effective  date  of  all  forms  of 
statements  and  standards  which  have  been  previously 
promulgated  for  these  canned  products. 

The  general  form  of  statement  required  on  canned 
foods  of  sub-standard  quality  and  condition  (as  con¬ 
tained  in  former  service  and  regulatory  announcements 
Food  and  Drug  No.  4  and  reprinted  in  the  1937  Alma¬ 
nac  of  the  Canning  Industry)  paragraph  1  has  been 
changed  to  read: 

“1.  Except  as  otherwise  provided  in  the  individual  sta7idards, 
given  in  Part  II  (Part  II  constitutes  the  individual  standards), 
the  form  of  statement  for  canned  foods  which  fall  below  the 
standards  of  quality  and  condition  shall  consist  of  (1)  the 
NAME  of  the  product,  and  (2)  immediately  above  or  below  and 
parallel  therewith,  a  LEGEND  in  the  following  form:  A  rec¬ 
tangular  box  with  solid  border  not  less  than  6  points  in  width, 
containing  as  a  FIRST  LINE  the  words  ‘Below  U.  S.  Standard’, 
and  as  a  SECOND  LINE  the  words  ‘Good  Food — Not  High 
Grade’.  Border  and  type  shall  be  on  a  strongly  contrasting, 
uniform  background.  Type  shall  be  Cheltenham  bold  condensed 
caps,  and  for  containers  under  1-pound  net  weight  the  first  line 
12  point,  the  second  line  8  point;  for  larger  containers  the  first 
line  14  point,  the  second  line  10  point.  The  space  between  the 
border  and  the  type,  and  between  the  lines,  shall  not  be  less  than 
the  type  face  of  the  first  line,  and  the  length  of  the  first  line 
shall  be  not  less  than  2  inches.” 

Paragraphs  7,  8,  9  and  10  have  been  changed  to  read : 

‘‘MEANING  OF  TERMS 

7.  ‘Head  space’  is  the  distance  from  the  bottom  of  the  cover 
of  the  container  to  the  highest  point  of  the  product.  It  is 
‘excessive’  when  it  exceeds  10  per  cent  of  the  inside  height  of 
the  container:  Provided,  that  no  headspace  shall  be  considered 
excessive  which  does  not  exceed  one-fourth  inch. 

‘Product’  means  all  of  the  material  present  in  the  can. 

8.  With  the  exception  of  products  described  in  section  (a), 
head  space  is  determined  by  direct  measurement  immediately 
after  opening  the  container. 

(a)  With  products  which  consist  of  distinct  units  with  little 
or  no  liquid  packing  medium  so  that  there  is  considerable  de¬ 
crease  in  volume  due  to  softening  and  packing  together  of  the 
units  in  processing,  head  space  is  determined  after  pouring  out 
contents  from  container  (breaking  apart  lumps  if  necessary), 
pouring  them  back  and  leveling  the  surface  as  well  as  possible 
without  moving  the  container  or  pressing  downward  on  the  con¬ 
tents.  Canned  foods  are  considered  to  have  ‘little  or  no  liquid 
packing  medium’  when  the  product  is  of  such  a  nature  that, 
when  drained  for  2  minutes  on  an  8-mesh  sieve,  not  more  than 
10  per  cent  of  the  total  net  contents  pass  through  the  sieve.  Dry 
pack  shrimp  and  vacuum  packed  corn  are  examples  of  products 
of  this  character. 

9.  Packing  medium  above  the  maximum  amount  permitted 
by  the  various  specific  standards  shall  be  deemed  excessive. 


GENERAL  FORM  OF  STATEMENT  REQUIRED  ON 
CANNED  FOODS  OF  SUBSTANDARD  FILL  OF 
CONTAINER 

10.  Canned  foods  which  fail  to  meet  the  standard  for  fill  of 
container  shall  bear  the  statement,  in  the  form  and  manner 
prescribed  in  paragraph  1,  except  that  the  second  line  of  the 
legend  shall  be: 

(1)  In  the  case  of  excessive  head  space: 

‘Slack  Fill’ 

(2)  In  the  case  of  excessive  packing  medium: 

‘Contains  Excess  Added  Liquid’  ” 

In  Standards  applicable  to  specific  classes  of  canned 
foods  the  following  changes  occur: 

CANNED  PEACHES 

14.  The  units  are  ‘uniform  sized’  if  the  weight  of  the  piece 
of  largest  size  in  the  can  be  not  more  than  twice  the  weight  of 
the  smallest  piece  in  the  can.” 

Paragraph  19  the  addition  of  sub-section  “g”: 

“(g)  When  canned  peaches  fail  to  meet  the  standard  of 
quality  and  condition  only  in  that  they  are  not  uniform  sized, 
they  shall  bear  the  special  statement  ‘Peaches,  ungraded  for 
size’.” 

Paragraph  21  changed  to  read: 

“21.  Canned  peaches  which  fail  to  meet  the  standard  require¬ 
ment  for  fill  of  container  as  to  head  space  or  as  to  packing 
medium,  shall  bear  the  appropriate  statement  in  the  form  and 
manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 

CANNED  PEARS 

In  that  section  of  paragraph  22  which  refers  to  “and 
(2)  sugar  solution,  etc.”  has  been  changed  to  read: 

“and  (2)  sugar  solution  of  sufficient  strength  so  that  the 
liquid  portion  of  the  finished  product  reads  7iot  less  thaii 
Brix  (read  at  the  proper  temperature  for  the  instrument  used).” 

Paragraph  25  changed  to  read : 

“25.  The  units  are  ‘uniform  sized’  if  the  weight  of  the  piece 
of  largest  size  in  the  can  be  not  more  than  twice  the  weight  of 
the  smallest  piece  in  the  can.” 

Paragraph  30,  sub-section  “e”  added: 

“(e)  When  canned  pears  fail  to  meet  the  standard  of  quality 
and  condition  only  in  that  they  are  not  of  uniform  size,  they 
shall  bear  the  special  statement:  ‘Pears,  ungraded  for  size’.” 

Paragraph  32  changed  to  read: 

“32.  Canned  pears  which  fail  to  meet  the  standard  require¬ 
ment  for  fill  of  container  as  to  headspace  or  as  to  packing 
medium  shall  bear  the  appropriate  statement  in  the  form  and 
manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 

CANNED  APRICOTS 

Paragraph  36  changed  to  read: 

“36.  The  units  are  ‘uniform  sized’  if  the  weight  of  the  piece 
of  largest  size  in  the  can  be  not  more  than  twice  the  weight  of 
the  smallest  piece  in  the  can.” 

Paragraph  40,  sub-section  “e”  added : 

“(e)  When  canned  apricots  fail  to  meet  the  standard  of 
quality  and  condition  only  in  that  they  are  not  of  uniform  size, 
they  shall  bear  the  special  statement:  ‘Apricots,  ungraded  for 
size’.” 

Paragraph  42  to  read: 

“42.  Canned  apricots  which  fail  to  meet  the  standard  require¬ 
ment  for  fill  of  container  as  to  headspace  or  as  to  packing 
medium  shall  bear  the  appropriate  statement  in  the  form  and' 
manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 
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CANNED  CHERRIES 

Paragraph  46  changed  to  read: 

“46.  The  units  are  ‘uniform  sized’  if  the  weight  of  the  piece 
of  the  largest  size  in  the  can  be  not  more  than  twice  the  weight 
of  the  smallest  piece  in  the  can.” 

Paragraph  49,  change  of  sub-sections  “a”,  “d”  and 
the  addition  of  “e”  to  read: 

“(a)  Canned  cherries  from  which  only  a  portion  of  the  pits 
have  been  removed,  so  that  there  is  present  more  than  one 
cherry  pit,  or  its  equivalent  in  broken  pieces  of  shell,  per  each 
20  ounces  of  net  contents,  shall  bear  the  statement  prescribed 
in  paragraph  1.  In  this  case  the  NAME  of  the  product  shall 
be  ‘Partially  pitted  cherries’. 

(d)  When  canned  cherries  fail  to  meet  the  standard  of  quality 
and  condition  only  because  of  color,  but  are  of  a  type  where  the 
flesh  is  of  some  color  other  than  yellowish  white,  as  Bing 
cherries,  black  cherries,  etc.,  they  shall  bear  a  special  statement 
showing  the  type  to  which  they  belong. 

(e)  When  canned  cherries  fail  to  meet  the  standard  of  quality 
and  condition  only  in  that  they  are  not  of  uniform  size,  they 
shall  bear  the  special  statement:  ‘Cherries,  ungraded  for  size’.” 

Paragraph  51  to  read: 

“51.  Canned  cherries  which  fail  to  meet  the  standard  require¬ 
ment  for  fill  of  container  as  to  headspace  or  as  to  packing 
medium,  shall  bear  the  appropriate  statement  in  the  form  and 
manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 

The  Secretary  of  Agriculture  has  promulgated  stand¬ 
ards  of  quality  and  condition  for  Canned  Red  Sour 
Pitted  Cherries  which  follow: 

CANNED  RED  SOUR  PITTED  CHERRIES 
STANDARD  OF  QUALITY  AND  CONDITION 

52.  Standard  canned  red  sour  pitted  cherries  are  the  normally 
flavored  and  normally  colored  canned  food  consisting  of  (1)  the 
mature,  unblemished,  stemmed,  pitted  fruit  of  the  red  sour 
cherry  tree  (Prunus  cerasus),  and  (2)  sugar  solution  of  suffi¬ 
cient  strength  so  that  the  liquid  portion  of  the  finished  product 
reads  not  less  than  16°  Brix  (read  at  the  proper  temperature 
for  the  instrument  used). 

Meaning  of  Terms 

53.  The  fruit  is  ‘normally  colored’  if  the  naturally  developed 
general  color  of  both  liquid  portion  and  flesh  is  red. 

54.  The  fruit  is  ‘unblemished’  if  85  per  cent  or  more  of  the 
units  in  the  container  are  free  from  such  defects  as  limb  rubs, 
scars,  scabs,  wind  whips,  brown  spots,  or  other  unsightly 
blemishes.  Units  showing  skin  discolorations  having  a  total 
area  of  a  circle  3/16  inch  in  diameter  or  less,  with  no  perceptible 
discoloration  of  the  fruit  tissue  under  the  skin,  will  not  be 
considered  as  blemished. 

55.  The  fruit  is  ‘pitted’  when  there  is  present  in  a  can  not 
more  than  one  cherry  pit,  or  its  equivalent  in  broken  pieces  of 
shell,  per  each  20  ounces  of  net  contents. 

STATEMENTS  REQUIRED  ON  CANNED  RED  SOUR 
PITTED  CHERRIES  OF  SUBSTANDARD  QUALITY 
AND  CONDITION 

56.  Canned  red  sour  pitted  cherries  which  fail  to  meet  the 
standard  of  quality  and  condition  shall  bear,  except  as  provided 
in  sections  (b)  and  (c),  the  statement  in  the  form  and  manner 
prescribed  in  paragraph  1. 

(a)  Canned  red  sour  cherries  from  which  only  a  portion  of 
the  pits  have  been  removed  so  that  there  is  present  more  than 
the  amount  permitted  by  paragraph  55,  shall  bear  the  state¬ 
ment  prescribed  in  paragraph  1.  In  this  case  the  NAME  of  the 
product  shall  be  ‘Partially  pitted  red  sour  cherries’. 

(b)  When  canned  red  sour  pitted  cherries  fail  to  meet  the 
standard  of  quality  and  condition  only  in  that  they  are  arti- 
fically  colored,  they  shall  bear  the  statement  in  the  form  and 
manner  prescribed  in  paragraph  1  except  that  the  second  line 
'of  the  legend  shall  be  ‘Because  artificially  colored’. 


(c)  When  canned  red  sour  pitted  cherries  fail  to  meet  the 
standard  of  quality  and  condition  only  in  that  they  consist  of 
cherries  packed  in  water,  they  shall  bear  a  special  statement 
showing  that  fact,  such  as  ‘Water  pack  red  sour  pitted  cherries’. 

STANDARD  REQUIREMENT  FOR  FILL  OF  CONTAINER 

57.  Canned  red  sour  pitted  cherries  are  of  standard  fill  with 
respect  to  packing  medium  when  the  drained  weight  of  the 
cherries  in  containers  of  the  dimensions  set  forth  below,  equals 
or  exceeds  the  following  amounts: 

Overall  Dimensions 

Sealed  Can  Trade  Drained 

Diameter  Height  Designation  Cherries 

3  7/16  4  9/16  307x409  13.5 

6  3/16  7  603x700  74.0 

Red  sour  pitted  cherries  in  cans  of  a  size  not  mentioned  above 
will  be  regarded  as  of  standard  fill  with  respect  to  packing 
medium  when  the  drained  weight  of  cherries  equals  or  exceeds 
1  ounce  for  each  2.6  cubic  inches  inside  capacity  of  the  container. 

When  the  sugar  solution  used  is  of  such  strength  that  the 
liquid  portion  of  the  finished  product  reads  20°  Brix  or  more,  a 
tolerance  of  5  per  cent  below  the  above  weights  is  allowed. 

Drained  weight  is  determined  by  draining  the  contents  of 
the  container  2  minutes  on  an  8-mesh  sieve.  For  containers 
under  3  pounds  net  weight,  sieves  8  inches  in  diameter  are  used. 
For  containers  3  pounds  or  over  net  weight,  sieves  12  inches  in 
diameter  are  used.  The  sieve  is  tilted  as  much  as  possible 
without  shifting  of  the  cherries.  Excess  liquid  is  removed  by 
wiping  the  lower  surface  of  the  sieve  with  a  cloth.  The  solids 
remaining  on  the  sieve  are  transferred  to  a  tared  dish  and  their 
weight  determined. 

STATEMENT  REQUIRED  ON  CANNED  RED  SOUR 
PITTED  CHERRIES  OF  SUBSTANDARD  FILL 
OF  CONTAINER 

58.  Canned  red  sour  pitted  cherries  which  fail  to  meet  the 
standard  requirements  for  fill  of  container  as  to  headspace  or 
as  to  packing  medium,  shall  bear  the  appropriate  statement  in  the 
form  and  manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 

It  will  be  noted  that  the  seven  paragraphs  con¬ 
stituting  the  Standard  for  Canned  Red  Sour  Pitted 
Cherries  have  taken  paragraph  numbers  52  to  58  in¬ 
clusive,  so  that  in  referring  to  standards  heretofore 
issued,  the  paragraph  numbers  of  such  standards  from 
52  upward  will  be  advanced  seven  points,  making 
those  for  Canned  Tomatoes  begin  with  paragraph  59 
instead  of  52  as  heretofore. 

CANNED  TOMATOES 

Paragraph  64  (formerly  paragraph  57)  changed  to 
read: 

“64.  Canned  tomatoes  which  fail  to  meet  the  standard  of 
quality  and  condition  shall  bear,  except  as  provided  in  section 
(a),  the  statement  in  the  form  and  manner  prescribed  in 
paragraph  1. 

(a)  When  canned  tomatoes  fail  to  meet  the  standard  of 
quality  and  condition  only  in  that  they  contain  added  tomato 
products,  they  shall  bear  the  appropriate  special  statement  to 
show  that  fact,  for  example,  ‘Tomatoes  with  puree  from 
trimmings’.” 

Paragraph  66  (formerly  paragraph  59)  changed  to 
read: 

“66.  Canned  tomatoes  which  fail  to  meet  the  standard  require¬ 
ments  for  fill  of  container  as  to  headspace  or  as  to  packing 
medium,  shall  bear  the  appropriate  statement  in  the  form  and 
manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 

CANNED  PEAS 

Paragraph  75  (formerly  paragraph  68)  changed  to 
read: 
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'k  Indiana  Colossal 


All  Indiana  Pulpers  and  Finishers  quickly 
dis-assembled  and  completely  accessible 
for  thorough,  easy  cleaning.  No  lost  time. 
Most  sanitary.  _ 


for  Capacity,  Quality,  Dependability  and  Low  Operating  Cost 


k  Efficiency  is  the  measuring  stick  of  value 
for  tomato  products  equipment.  The  im¬ 
portant  question  is  NOT  how  much  it  costs 
but  how  much  will  it  produce — how  well 
will  it  produce — how  long  will  it  give  com¬ 
pletely  satisfactory  service — how  much  will 
it  cost  to  operate!  Canning  plants  are  built 
to  pack  food  products,  but  the  investment  in 


them  is  made  to  produce  profits.  Each 
piece  of  equipment  represents  investment. 
Indiana  Pulpers  and  Finishers  yield  greater 
returns  on  the  investment  because  they  re¬ 
duce  the  unit  cost  and  widen  the  profit  mar¬ 
gin.  Indiana  machines  have  greater  cap¬ 
acity,  produce  higher  quality,  are  more  de¬ 
pendable,  last  longer  and  operate  with 
lower  cost  of  labor  and  power. 


EQUIPMENT 


CORN  CANNING 


T]H[]e  l[JKr][nnE]D»  ll^^stminster.Mci. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


BUILT  RIGHT 


rThe  new  Husker  (below)  is  provided  to  do  the  pre¬ 
cision  job  of  automatically  debutting  and  husking  corn  at 
great  speed,  without  waste.  The  new  Juc  Cutter  (left)  is 
designed  and  constructed  to  cut  with  unequalled  accuracy 
all  of  the  corn  of  all  sizes  of  ears  and 
nubbings  that  should  be  canned. 

Both  of  these  ball-bearing-equipped 
machines  are  built  by  one  of  the  country’s 
leading  machine  tool  manufacturers, 

Rockford  Drilling  Mach- 
ine  Division  of  Borg- 
ICarner  Corporation  f 
Rockford,  Illinois. 


Write  for  descriptive  literature  covering  JSc  Corn 
Canning  Equipment  and  the  Method  of  Can¬ 
ning  Whole-kernel  Corn.  _ 
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STATEMENT  REQUIRED  ON  CANNED  PEAS  OF 
SUBSTANDARD  QUALITY  AND  CONDITION 

75.  Canned  peas  which  fail  to  meet  the  standard  of  quality 
and  condition  shall  bear,  except  as  provided  in  section  (a), 
the  statement  in  the  form  and  manner  prescribed  in  paragraph  1. 

(a)  When  canned  peas  fail  to  meet  the  standard  of  quality 
and  condition  only  in  that  they  are  artificially  colored,  they 
shall  bear  the  statement  in  the  form  and  manner  prescribed  in 
paragraph  1,  except  that  the  second  line  of  the  legend  shall  be 
‘Because  artificially  colored’.” 

Paragraph  77  (formerly  paragraph  70)  changed  to 
read: 

STATEMENT  REQUIRED  ON  CANNED  PEAS  OF 
SUBSTANDARD  FILL  OF  CONTAINER 

77.  Canned  peas  which  fail  to  meet  the  standard  requirement 
for  fill  of  container  as  to  headspace  or  as  to  packing  medium, 
shall  bear  the  appropriate  statement  in  the  form  and  manner 
prescribed  in  paragraph  10  (1)  or  10  (2).” 

CANNED  DRY  PEAS 

Paragraph  83  (formerly  paragraph  76)  changed  to 

i*0^d  * 

STATEMENT  REQUIRED  ON  CANNED  DRY  PEAS 

OF  SUBSTANDARD  QUALITY  AND  CONDITION 

83.  Canned  dry  peas  which  fail  to  meet  the  standard  of  quality 
and  condition  shall  bear  the  statement  in  the  form  and  manner 
prescribed  in  paragraph  1.” 

Paragraph  85  (formerly  paragraph  78)  changed  to 
read: 

STATEMENT  REQUIRED  ON  CANNED  DRY  PEAS 
OF  SUBSTANDARD  FILL  OF  CONTAINER 

85.  Canned  dry  peas  which  fail  to  meet  the  standard  require¬ 
ments  for  fill  of  container  as  to  headspace  or  as  to  packing 
medium,  shall  bear  the  appropriate  statement  in  the  form  and 
manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 

CANNED  MUSHROOMS 

Paragraph  88  (formerly  paragraph  81)  changed  to 
read : 

STATEMENT  REQUIRED  ON  CANNED  MUSHROOMS 
OF  STANDARD  FILL  OF  CONTAINER 

88.  Canned  mushrooms  which  fail  to  meet  the  standard  re¬ 
quirements  for  fill  of  container  as  to  headspace  or  as  to  packing 
medium,  shall  bear  the  appropriate  statement  in  the  form  and 
manner  prescribed  in  paragraph  10  (1)  or  10  (2).” 

• 

FOOD  TECHNOLOGY  CONFERENCE 
At  Mass.  Inst,  of  Technology 
Sept.  14-17,  1937 

HE  MASSACHUSETTS  Institute  of  Technology 
will  hold  a  Conference  on  Food  Technology  under 
the  direction  of  its  Department  of  Biology  and  Pub¬ 
lic  Health,  on  September  14-17,  1937,  to  which  food 
manufacturers,  research  workers,  food  officials  and  all 
interested  in  the  scientific  advancement  of  food  engi¬ 
neering  are  cordially  invited. 

As  the  breadth  of  the  field  is  so  great  that  not  all 
aspects  of  the  food  industry  can  be  considered  in  de¬ 
tail,  the  topics  selected  for  special  discussion  are  those 
relating  to  canning,  to  the  application  of  low  temper¬ 
atures  in  food  handling  and  treatment,  and  the 
advances  in  the  field  of  dairy  maufacturers. 

A  number  of  papers  dealing  with  general  problems 
bearing  on  the  food  industries  will  also  be  presented. 


While  the  program  is  not  yet  arranged  in  its  ulti¬ 
mate  form  the  scope  of  the  conference  and  the  interest 
in  it  is  indicated  by  the  appended  list  of  those  who  will 
participate  and  subjects  which  they  will  discuss. 

A  cooperative  meeting  of  the  New  England  branch 
of  the  American  Society  of  Refrigerating  Engineering 
will  be  held  at  the  time  of  the  conference. 

The  participation  in  this  conference  of  representa¬ 
tives  of  the  federal  and  state  services,  of  officials  and 
representatives  of  the  large  food  industries,  and  of 
research  workers  from  many  centers  of  activity  in  the 
technology  of  food  products  is  most  gratifying.  Of 
special  significance  'will  be  the  attendance  of  distin¬ 
guished  speakers  from  abroad,  especially  Dr.  Rudolph 
Plank,  of  Karlsruhe,  Germany,  an  outstanding  author¬ 
ity  on  refrigeration,  and  Dr.  Maurice  Piettre,  of  the 
Institut  International  du  Froid  of  Paris.  It  is  hoped 
also  that  Dr.  Franklin  Kidd  of  the  Low  Temperature 
Research  Station  of  Cambridge,  England,  will  be  able 
to  attend. 

In  order  to  facilitate  registration  it  is  requested  that 
those  intending  to  accept  the  invitation  to  attend  this 
conference  send  their  names  to  Prof.  B.  E.  Proctor, 
Food  Technology  Laboratory,  M.  I.  T.,  Cambridge, 
Mass. 

LIST  OF  SPEAKERS 

GENERAL 

Lewis  W.  Waters,  Vice  President,  General  Foods  Corporation; 
Fred  C.  Blanck,  Div.  of  Food  Research,  U.  S.  Dept,  of  Agricul¬ 
ture;  Lawrence  V.  Burton,  Editor,  Food  Industries;  Gard¬ 
ner  Poole,  Dir.  of  Research,  Frosted  Foods  Corp.,  Boston,  Presi¬ 
dent,  American  Institute  of  Refrigeration 
CANNING 

H.  W.  Baker,  President,  American  Can  Company,  New  York; 
A.  W.  Bitting,  Canning  Expert,  San  Francisco;  Edwin  J.  Cam¬ 
eron,  Asst.  Director,  National  Canners  Laboratory,  Washington; 
S.  H.  Ayers,  Crown  Can  Company,  Philadelphia;  C.  O.  Ball, 
Research  Div.,  American  Can  Company,  Maywood,  Illinois;  W. 
A.  Taylor,  Vice-President,  American  Can  Company;  J.  F. 
Hartlieb,  Continental  Can  Company;  E.  R.  Pickett,  Beech-Nut 
Packing  Company;  L.  F.  Warrick,  Dept,  of  Health,  Madison, 
Wisconsin;  J.  B.  Jensen,  Swift  &  Company,  Chicago. 

DAIRY  MANUFACTURES 

M.  E.  Parker,  Chief,  Research  Committee,  Creamery  Butter 
Mfg.  Assn.,  Chicago;  L.  A.  Rogers,  Chief,  Dairy  Division,  U.  S. 
Dept,  of  Agriculture;  B.  H.  Webb,  Bureau  of  Dairy  Industry, 
U.  S.  Dept,  of  Agriculture;  J.  A.  Tobey,  Dir.  Health  Service, 
The  Borden  Companies,  New  York;  H.  F.  Judkins,  Vice-Presi¬ 
dent,  National  Dairy  Company;  H.  C.  Holmquist,  N.  Y.  State 
Dept,  of  Health,  Sanitary  Engineer;  A.  C.  Fay,  Technical 
Director,  H.  P.  Hood  Company,  Boston;  J.  F.  Fitzgerald,  Dir.  of 
Research,  American  Can  Company,  New  York. 

APPLICATIONS  OF  LOW  TEMPERATURE 

Dr.  R.  Plank,  Technische  Hochschule,  Karlsruhe,  Germany; 
Dr.  F.  Kidd,  Dir.,  Low  Temp.  Research  Station,  Cambridge, 
England;  Dr.  M.  Piettre,  Inst.  Internat.  du  Froid,  Paris;  Geo. 
Lang,  American  Ice  Company,  New  York;  Dr.  F.  W.  Tanner, 
Univ.  of  Illinois,  Champaign;  Mr.  G.  F.  Fitzgerald,  Frosted 
Foods  Corp.,  Boston;  A.  K.  Balls,  U.  S  Dept,  of  Agriculture; 
Dr.  A.  W.  Ewell,  Worchester  Polytechnic  Institute;  Prof.  James 
Holt,  Mass.  Inst.  Technology;  Dr.  S.  C.  Prescott  Mass.  Inst. 
Technology;  Mr.  Louis  Berube,  Commissioner  of  Fisheries, 
Quebec,  Canada. 

SPECIAL  TOPICS 

Dr.  G.  F.  Harrison,  M.  I.  T.  Spectroscopy  in  Food  Research; 
Prof.  A.  G.  Woodman,  M.  I.  T.  Food  Analysis;  Dr.  R.  S.  Williams, 
M.  I.  T.  Metallurgical  Research  on  Cans;  H.  A.  Barnby,  Owens 
Illinois  Glass  Co.,  Relation  of  Product  &  Container;  Allen 
Abrams,  Marathon  Paper  Co.,  Wrapping  Materials;  Dr.  Max 
Levine,  Iowa  State  College,  Ames,  Iowa;  Bottlers  Association. 
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HANSEN 

KRAUT  FILLER 


ACIDITY 

SANITARY 
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When  Packing  Sauer  Kraut 

SPINACH  *  HASH  *  CHOP  SUET  SPROUTS  *  SHREODEO  COCOANUT  and  OTHER  PRODUCTS  OF  A  FIBROUS  NATURE 

THIS  IS  WHAT  THE  MACHINE  WILL  ACCOMPLISH  WITH  SAUER  KRAUT 


Fills  kraut  at  hiich  temperatures,  insurine  a  better  vacuum. 
Measures  kraut  and  brine  accurately. 

Tops  the  can. 

Saves  7%  to  lOr^  of  kraut,  because  of  accurate  fillinK. 

Will  fill,  brine  and  top  60  cans  per  minute. 

HiKher  acidity  by  saving  kraut  juice. 


Helps  prevent  hydrogen  swells  by  not  over-filling  cans. 

Is  quickly  and  easily  taken  apart  for  cleaning. 

More  sanitary,  because  kraut  is  not  touched  by  human  hands. 
Eliminates  the  cost  of  from  five  to  eight  persons. 

Is  very  accessible,  compact,  and  is  easily  operated. 

Pays  tor  itself  in  a  short  time. 


THE 


MARYLAND’S  OLDEST  AND  LARGEST  WAREHOUSE  OFFERS 

A  Complete  Seivice 

For  Canners  without  adequate  warehouse  space: 

S  METROPOLITAN  WAREHOUSES 

3  in  Baltimore,  I  in  Easton,  1  in  Salisbury 
For  Canners  who  have  adequate  warehouse  space: 

A  FIELD  WAREHOUSING  SYSTEM 

providing  the  same  receipts  and  the  same 
financing  as  the  Metropolitan  Warehouses. 

*  Receipts  and  supplemental  ivarehouse  financing 

al^rminal  Olompang 


BALTIMORE,  Resources  3750,000 

Founded  1893 


MARYLAND 
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Put  Your  Own  '^'^House  in  Order^^  To  Rectify 

Characterless  Selling  oi  Canned  Foods 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


Editorial  in  July  19th  issue  of  The  Canning 
Trade  was  well  worth  reading,  remembering  and 
acting  on!  When  so  accurate  a  trade  condition 
reporting  organ  as  the  New  York  Journal  of  Commerce 
tells  of  advancing  markets,  those  who  read  should 
ponder.  When  all  conditions  point,  not  to  a  runaway 
market  on  any  commodity  but  instead,  contingencies 
that  may  have  a  very  elevating  effect  on  it,  won’t  any¬ 
one  see  the  light? 

The  editorial  referred  to  asks  the  very  pertinent 
question,  “Why  are  canned  foods  the  goat?”  Maybe 
you  have  already  guessed  the  answer,  if  you  haven’t, 
lets  look  facts  in  the  face.  The  writer  makes  this 
assertion,  UNTIL  WE  PUT  OUR  OWN  HOUSE  IN 
ORDER,  INDIVIDUAL  CANNERS  ARE  MOST  TO 
BLAME  FOR  THE  CHARACTERLESS  SELLING 
OF  ALL  CANNED  FOODS.  This  is  a  strong  state¬ 
ment,  capable  of  much  mis-interpretation.  However, 
read  with  me  a  letter  received  this  morning  by  a  good 
buyer  of  Tri-States  canned  foods.  The  language  will 
be  changed,  not  the  meaning  or  intent  of  the  letter. 
Here  it  is: 

“With  firm  orders  in  hand  with  shipping  instruc¬ 
tions,  there  is  a  possibility  we  be  able  to  purchase  so 

and  so  factory  label  corn  at  -  per  case,  shipment 

when  packed  soon.  We  will  appreciate  your  wire 
orders  subject  to  final  confirmation.” 

The  quotation  was  forty  five  cents  under  yours  in 
The  Canning  Trade  for  the  ninteenth  of  July.  The 
meaning  of  the  communication  seems  quite  plain.  It’s 
a  good  gamble  some  suckers  bit  and  that  goods  will 
move  on  account  of  this  attempt  to  create  a  market 
showing  the  seller  but  scant  profit,  if  any.  I  repeat, 
until  we  place  in  order  our  individual  selling  houses, 
until  we  refuse  to  place  our  lines  and  products  in  the 
hands  of  brokers  making  markets,  we  must  expect  to 
look  for  the  first  movement  of  lowest  price  goods. 

How  vigorously  do  you  insist  that  your  sales  agents 
refrain  from  wiring  you  offers  and  shipping  instruc¬ 
tions  when  said  offers  are  below  your  cost  of  produc¬ 
tion  or  less  than  the  base  you  feel  will  be  fair  to  all 
concerned  when  all  facts  have  been  taken  into  con¬ 
sideration  ? 

I  know  fair  minded  men  everywhere  in  the  canning 
field  frown  on  such  sales  tactics  but  when  only  a  few 
encourage  the  baiting  of  business  by  accepting  offers 
if  such  are  below  standards  previously  set,  all  suffer. 
Let’s  clean  up  a  situation  long  since  intolerable  to 
everyone  wishing  to  conduct  their  yearly  business  on 
anything  but  a  gambling  basis.  You  know  what  you 
are  paying  or  have  paid  for  raw  products,  you  know 
how  close  labor  troubles  are  or  have  been  to  your  plant, 
you  know  of  the  lean  years  when  you  lived  somehow 


against  the  time  when  the  great  Planner  would  give 
you  a  crop  and  now  when  probably  a  fair  one  is  in 
prospect,  will  you  let  some  one  take  from  you  all  you 
have  hoped  to  gain?  That’s  what  will  happen  when 
these  offers  and  shipping  instructions  start  percolating 
back  to  that  canning  factory,  owned  possibly  by  a  small 
canner,  his  family  and  a  few  friends. 

At  times  in  the  past  this  department  has  suggested 
that  canners  unload  a  surplus  early  in  the  season  and 
probably  I  have  even  offered  such  advice  this  summer 
in  connection  with  any  off-grade  peas,  but  in  a  com¬ 
modity  not  yet  in  canning  production  to  any  extent 
there  is  little  if  any  reason  to  accept  offers  for  goods 
still  to  be  packed  unless  they  are  strictly  in  the  line 
with  profitable  offers  for  current  requirements.  In 
any  event,  in  case  I  am  quoting  from  a  letter  suggested 
by  a  canner,  there  is  no  sense  in  seeking  trouble  or 
seeking  to  establish  lower  markets  for  your  product. 

Any  canner  suspecting  any  one  selling  his  goods  on 
commission  is  trying  to  get  business  by  such  sales 
methods  will  be  warranted  in  asking  such  brokers  to 
place  him  on  their  mailing  lists  for  all  circular  letters 
sent  from  his  office.  Let  such  a  letter  as  I  have  de¬ 
scribed  pass  over  a  canner’s  desk  and  if  the  canner  in 
question  has  his  own  best  interest  at  heart  he’ll  with¬ 
draw  his  account  at  once  from  the  hands  of  a  repre¬ 
sentative  anxious  to  get  the  lowest  price  for  a  buyer, 
not  the  higest  to  be  paid  a  seller.  I’d  ask  my  brokers 
for  the  favor  I  have  outlined  and  then  I’d  clamp  down 
on  anything  savoring  of  attempts  to  break  or  lower  the 
market,  no  matter  what  time  of  the  year  the  try  was 
made.  Only  by  such  action  will  you  be  able  to  pro¬ 
tect  yourself. 

Maybe  you  have  had  your  suspicions  aroused  in  the 
past  by  the  requests  of  some  who  represent  you  for  a 
list  of  your  offerings.  And  their  later  proffer  of  offers 
lower  than  the  prices  you  had  set  on  your  available 
goods  for  prompt  shipment.  I  know  this  is  the  busy 
time  of  the  year  for  the  most  of  our  readers  but  with 
fair  size  or  good  crops  for  canning  in  prospect,  nothing 
can  be  quite  so  important  as  a  maintainance  of  fair 
prices  set  generally  so  far  on  late  summer  or  early  fall 
shipment.  If  you  are  so  fortunate  as  to  receive  such 
offers  as  will  result  from  communications  such  as  I 
have  reproduced,  for  the  good  of  the  industry  as  a 
whole,  yourself  included,  look  carefully  into  each  and 
learn  the  reason  for  such  offers.  Jump  on  a  plane  or 
train  and  interview  the  broker  making  them  in  his 
office.  If  you  find  out  business  on  your  line  is  being 
invited  by  requests  for  offers,  withdraw  your  account 
from  all  handling  it  unless  for  perfectly  good  reason 
you  have  no  desire  to  see  markets  stabilized  and  main¬ 
tained  but  instead  wish  to  get  out  from  under  your 
pack  as  soon  as  possible. 
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Mechanically  minded  canners  up  to  their  necks  in 
production  are  apt  to  be  too  busy  to  check  the  conduct 
of  their  sales  affairs  by  brokers  at  this  time  but  a 
patient  needs  a  doctor  most  when  he  is  ill,  not  when 
convalescing.  If  you  want  to  do  your  share  toward 
cleaning  up  market  rigging,  scotch  the  snake  of 
“offers”  no  matter  when  received  unless  such  offers 
are  at  the  market  and  on  such  a  basis  as  to  show  you 
a  profit.  The  only  way  you  can  do  this  effectively  is 
in  person  and  after  such  investigation  as  will  show 
you  the  methods  used  are  not  those  you  would  employ 
in  person. 

Of  course,  not  all  brokers  are  at  fault  nor  all  blame¬ 
less.  In  a  year  such  as  this,  you  are  apt  to  see  more  of 
this  rudderless  sailing  of  the  sales  ships  launched  by 
representatives  everywhere.  Do  your  part  toward 
curbing  it  and  eventually  curing  it  altogether.  Maybe 
you  have  been  at  fault  to  a  large  extent.  If  you  are 
supplying  your  brokers  regularly  over  a  certain  num¬ 
ber  of  days  with  a  record  of  packs,  sales  and  ship¬ 
ments,  they  have  little  excuse  for  not  knowing  your 
wishes  in  the  matter  of  sales.  Knowing  your  condi¬ 
tion  exactly,  they  are  less  apt  to  guess  or  hope  you  will 
sell  below  the  market  than  they  are  if  you  are  careless 
in  postings. 

QUESTION — When  advising  brokers  of  stocks  on 
hand,  do  you  list  the  exact  number  of  cases  in  lots 
offered  or  do  you  hold  back  a  certain  amount  in  order 
not  to  depress  the  market  too  much  ?  I’ll  let  you  answer 
that  question  yourself  but  before  you  make  up  your 
mind  what  you  will  do  in  the  future  remember  your 
broker,  nine  times  out  of  ten,  will  assume  you  are 
covering  up  as  many  cases  as  possible  against  the  time 
when  in  your  opinion  sales  can  be  made  to  better  ad¬ 
vantage  than  at  the  time  the  listings  are  published. 
Irrespective  of  what  your  past  practice  has  been,  start 
now  to  report  completely  and  often  all  stock  on  hand, 
by  grade.  Let  your  brokers  know  this  is  actually  what 
you  are  doing  and  that  you  do  not  wish  to  entertain 
offers  unless  at  your  request. 

This  whole  matter  of  depressed  or  sluggish  markets 
at  times  such  as  these  would  be  cleared  up  in  a  few 
seasons  if  we  would  all  take  a  stand  for  what  we  know 
is  right  and  maintain  it.  Of  course,  your  own  sales¬ 
men,  those  hired  and  paid  by  you  do  not  enter  largely 
into  such  a  picture  except  on  your  side.  You’d  fire 
them  if  they  did !  Whenever  you  have  men  calling  on 
the  trade  ask  them  to  help  you  weed  out  the  undesirable 
features  of  canned  foods  sales  as  we  know  them.  Not 
the  least  undesirable  of  all  is  this  matter  of  having  to 
accept  “offers”  at  less  than  the  market.  Do  all  you  can 
to  discourage  the  practice  because  your  possible  accept¬ 
ance  will  lower  the  resistance  to  offers  of  others  and 
before  you  know  it,  a  few  hundred  or  a  few  thousand 
cases  sold  at  a  price  lower  than  you  ask  for  your  regu¬ 
lar  quality  will  set  the  market  price  for  it.  If  it  should 
happen  to  be  less  than  you  can  afford  you  are  out  of 
luck  from  a  profit  standpoint  until  all  of  the  low  priced 
goods  are  moved  into  consumption.  Be  a  builder  upper, 
not  a  tearer  downer!  Refuse  to  accept  unsolicited 
offers  for  your  pack.  Urge  all  your  friends  to  do  like¬ 
wise.  Your  sales  and  profits  will  eventually  increase  as 
you  do  this! 


It  Is  Inside  of  This  Patented 

Snipper  Cylinder 

Where  the  First  Steps  to  a  Better 
Product  at  a  Lower  Cost  Take  Place 


Sectional  view  of  Model  E.  Cylinder,  showing  arrangement  of  twin 
knives,  worm  spiral  and  pockets 


The  gentle,  loose  tumbling  and  the  controlled  even  flow  of 
beans  not  only  prevents  massing  and  bunching,  but  helps 
preserve  the  natural  crispness  of  the  tender  beans. 

The  positive  screw  feeding  device  carries  the  beans  over  the 
patented  CRCO  pockets,  the  bottoms  of  which  are  so  de¬ 
signed  that  each  bean  receives  a  uniform  cut. 

Twin  tempered  steel  knives,  reciprocating  on  the  face  of  the 
cylinder,  cleanly  shear  (not  crush)  the  tips —  and  the  result 
is  a  perfect  product  at  a  fraction  of  the  cost  of  any  other 
method. 


Get  Booklet  E  B  S  No.  1  Today 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


BEANS 

GREEN  FOREST,  ARK.,  July  26, 1937 — Acreage  was  125 
per  cent  of  normal;  yield  was  about  30  per  cent  of 
normal. 

PORTLAND,  IND.,  July  26,  1937 — Green:  Plantings 
late;  acreage  80  per  cent.  Prospective  production  75 
per  cent. 

DIGGINS,  MO.,  July  26,  1937 — Green:  Not  many 
canned  here,  but  crop  that  we  have  looks  fine. 

NORTH  BAY,  N.  Y.,  July  26,  1937 — Wax:  Condition 
25  per  cent.  Green:  Condition  80  per  cent. 

PULASKI,  wis.,  July  27,  1937 — Wax:  First  blossoms 
lost  due  to  hot  and  dry  winds  and  lack  of  moisture.  Do 
not  believe  crop  will  be  over  65  per  cent  of  five  year 
average.  Canning  just  started.  Beans  good  quality; 
vines  are  light. 

Green:  Probably  80  per  cent  to  85  per  cent,  they 
being  later  and  not  all  first  blossoms  lost.  Canning 
should  start  within  sixty  days. 

TOMATOES 

GREEN  FOREST,  ARK.,  July  26,  1937 — Acreage  in  this 
section  way  below  normal ;  estimate  about  60  per  cent 
of  normal.  Prospective  yield  looks  good. 

GREEN  FOREST,  ARK.,  July  26,  1937 — Condition  is 
fully  90  per  cent  of  normal;  acreage  is  about  60  per 
cent  of  normal. 

CARTHAGE,  IND.,  July  26,  1937 — The  condition  of  our 
crop  is  very  good.  Have  had  enough  rain ;  very  much 
more  will  hurt  the  quality.  Have  about  as  much  acre¬ 
age  as  we  have  ever  had.  Prospects  are  for  a  very 
good  yield.  Corn  ear  worm  worried  us  at  first,  but 
we  have  been  fighting  it  successfully. 

ELWOOD,  IND.,  July  25,  1937 — Crop  is  in  very  good 
condition,  however,  it  is  the  opinion  of  several  good 
growers  that  the  crop  has  stood  still  for  ten  days,  if 
not  actually  slipped  back.  This,  no  doubt,  is  due  to 
excessive  rains  during  July.  It  looks,  from  the  appear¬ 
ance  of  many  fields  that  we  would  have  a  good  picking 
in  two  or  three  weeks  and  would  then  have  to  wait 
some  time  for  the  next.  This  is  what  happened  last 
year. 

ELWOOD,  IND.,  July  26,  1937— Crop  looks  fine. 
PORTLAND,  IND.,  July  26,  1937— Acreage  normal. 
Prospective  yield  about  75  per  cent  at  present.  Rain 
damage  recently  retarded  prospects  on  many  fields. 
Late  plantings  have  a  very  small  chance  of  producing 
a  crop.  Planting  not  completed  until  July  3rd,  which 
is  three  weeks  late. 

SHOWELL,  MD.,  July  26,  1937 — Our  contracted  acre¬ 
age  is  the  same  as  last  year.  Early  plantings  were 
probably  a  little  heavier  than  last  year.  Owing  to 


difficulty  in  getting  plants  to  live,  many  fields  are  very 
irregular  in  size.  Excessive  rains  in  June  hindered 
proper  cultivation,  hence  weeds.  Condition  of  crop 
about  90  per  cent  of  normal.  A  little  extra  acreage 
may  bring  the  volume  about  up  to  1936.  Recent  hot 
suns  have  done  some  damage ;  cannot  determine  extent 
of  it  yet. 

DIGGINS,  MO.,  July  26,  1937 — Crop  the  best  in  years; 
three  weeks  earlier.  Some  fields  will  go  seven  tons. 
Best  outlook  since  1925.  Have  a  75  per  cent  acreage 
and  115  per  cent  condition.  Will  start  canning  about 
first  of  August. 

NEWARK,  N.  Y.,  July  26,  1937 — Not  able  to  get  our 
usual  acreage ;  about  20  per  cent  short.  Vines  looking 
good  at  present. 

BRADFORD,  OHIO,  July  26,  1937 — Have  just  returned 
from  a  survey  of  our  acreage  and  although  we  have 
surprisingly  large  vine  growth,  the  setting  is  very  thin. 
The  average  setting  per  vine  is  about  twelve  and  this 
does  not  make  for  very  high  tonnage.  There  are  some 
blossoms  but  not  a  great  amount  and  it  will  take  a 
very  late  fall  for  these  to  mature.  We  were  unable  to 
contract  more  than  75  per  cent  of  our  normal  acreage 
due  to  the  competitive  condition  of  corn  and  tobacco, 
so  our  yearly  output  as  it  looks  now  will  be  cut  in  half. 
Have  noticed  no  blight  or  worm  infestation,  as  has  been 
the  case  in  some  sections.  Still  holding  some  of  last 
year’s  stock  and  it  looks  like  good  property  to  us. 

ROCKFORD,  OHIO,  July  26,  1937 — Excessive  rain  and 
wind  July  16th  and  17th  seriously  affected  our  pros¬ 
pects  for  normal  crop. 

GOODES,  VA.,  July  26,  1937 — Acreage  is  about  the 
same  as  it  has  been  the  past  three  years.  Prospects 
at  this  time  are  better  than  it  has  been  for  three  years. 
There  is  some  complaint  of  blight  and  we  had  some 
complaint  of  black  leg.  From  what  we  can  learn  there 
is  a  good  prospect  for  a  bumper  crop  all  over  the 
country.  However,  we  are  having  lots  of  rain  right 
now,  and  if  this  continues,  it  could  be  an  entire  failure. 

PLYMOUTH,  WIS.,  July  26,  1937 — Average  acreage; 
prospects  fairly  good. 

OTHER  ITEMS 

DIGGINS,  MO.,  July  26,  1937 — Apples:  A  good  crop. 

Peaches :  Condition  good. 

Grapes :  Condition  75  per  cent.  Bunches  are  not  full. 

NEWARK,  N.  Y.,  July  26,  1937 — Sour  Cherries:  About 
the  same  as  1935,  although  most  growers  who  have 
completed  their  picking  are  short  of  their  earlier  esti¬ 
mate.  Quite  a  lot  of  wind  bruise  in  some  sections, 

( Continued  on  page  26) 
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We  have  just 
published  four 
new  circulars 
describing  sweet 
corn  hybrids. 
Write  for  your 
copies  today. 


Experience  has  been  our  greatest  teacher  .  .  . 
now  it  is  your  greatest  safeguard. 

For  34  years  we  have  been  growing  and  sell¬ 
ing  seeds.  We  have  graded  and  selected,  re¬ 
graded  and  reselected,  colors  and  shapes  and 
flavors  and  high  yielding  qualities. 

Now  we  have  a  complete  line  of  dependable  seeds  for  particular 
canners  and  picklers.  Now  you  can  benefit  by  our  years  of  experi¬ 
ence.  Specify  Woodruff  Seeds. 


“THE  HOUSE  OF  ROBINS” 

at  your  service  for  Quick  Shipment 

CANNING  MACHINERY 


for  Fruits,  Vegetables,  Citrus 
Fruits,  Seafoods 
COMPLETE  PLANTS  EQUIPPED 
Write  For  Catalogue  No.  600 


Robins  Improved  Stringless 
Bean  Cutter 


Robins  Standard  Retort 


Robins  Rotary 
Pea&  Bean  Washer 


Chisholm-Ryder^  Robins  Circle  Steam  Hoist 

Stringless  Bean  Pregrader 

Manufacturera  of  a  General  Line  of  Canning  Machinery 


Robins  Perforated  Crates 


A.  K.  ROBINS  &  CO 
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GRAMS  of 


CHARLES  M.  ELLIOTT,  President  of  the  LaPorte  Mat 
and  Manufacturing  Company,  LaPorte,  Indiana,  died 
on  July  16,  1937,  the  company  has  announced. 

• 

THOMAS  J.  FEELY,  long  known  to  canners  of  the  East 
through  his  association  with  A.  E.  Turner  Company, 
Philadelphia  canned  foods  brokers,  died  on  July  16th. 

• 

IN  A  SWEEPING  OPINION  by  Judge  William  Denman, 
of  the  Ninth  Circuit  Court  of  Appeals,  San  Francisco, 
the  amended  Agriculture  Adjustment  Act  was  upheld 
in  the  Edwards  fruit  case.  The  ruling  denied  the  Ed¬ 
wards  Fruit  Company,  of  Colton,  California,  the  right 
to  ship  more  than  its  quota  of  oranges  under  the 
A.  A.  A.  Judge  Denman  devoted  much  of  his  opinion 
to  a  discussion  of  the  causes  of  depression  and  pros¬ 
perity  periods  and  held  that  it  is  the  legally  established 
right  of  Congress  to  restrict  or  regulate  action  of  indi¬ 
viduals  insofar  as  their  actions  interfere  with  the  wel¬ 
fare  of  a  majority  of  the  producers  and  the  general 
prosperity  of  the  nation. 

• 

REPUBLIC  CANNING  COMPANY  has  been  formed  at 
Springfield,  Missouri,  by  F.  B.  Williams,  W.  R.  Col- 
lison,  J.  H.  Hanna,  E.  B.  Corzine  and  H.  L.  Gelmore. 
A  plant  has  been  leased  and  will  operate  on  spinach  in 
September. 

• 

INDIAN  VALLEY  (VA.)  CANNING  COMPANY,  packers  of 
tomatoes,  expect  to  pack  several  thousand  cases  of 
water  pack  blackberries  this  year,  J.  M.  Simpkins,  sec¬ 
retary  of  the  company  advises. 

• 

FRED  AUSTIN,  Southern  District  salesmanager  for  the 
California  Packing  Corporation,  with  headquarters  at 
Houston,  Texas,  has  been  visiting  the  main  office  at  San 
Francisco,  California. 

• 

BLUEBIRD  CANNING  COMPANY,  Athens,  Texas,  packers 
of  green  peas,  will  add  black  eye  peas  this  season  and 
plan  to  include  other  vegetables  next  year. 

• 

HARRY  E.  MAC  CONAUGHEY,  vice-president  and  sales¬ 
manager  of  the  Hawaiin  Pineapple  Co.,  Ltd.,  with  head¬ 
quarters  at  San  Francisco,  California.,  is  making  a  trip 
to  the  Hawaiin  Islands. 

• 

WHEN  THE  NEW  PLANT  of  Golden  Eagle  Olive  Prod¬ 
ucts  Company  at  Porterville,  California,  is  completed, 
the  Lindsay  plant  will  be  closed  and  the  equipment 
installed  in  the  new  plant. 

• 

STEIN-BRILL  CORPORATION  of  183  Varick  Street,  New 
York  City,  has  changed  the  corporate  name  to  the  Brill 
Equipment  Corporation.  There  is  no  change  in  man¬ 
agement.  The  company  has  opened  a  St.  Louis  branch 
office  and  warehouse  located  in  the  Mart  Building. 


INTEREST 


FOREST  J.  MAYNARD  COMPANY,  San  Francisco,  ex¬ 
clusive  sales  agents  for  Stockton  Food  Products,  Inc., 
have  moved  into  new  quarters  at  16  California  Street. 

• 

HENRY  SCHLESINGER,  of  the  Schlesinger-Tarrant 
Brokerage  Co.,  St.  Louis,  Mo.,  is  visiting  San  Fran¬ 
cisco,  California,  with  his  family. 

w.  &  w.  PICKLE  &  CANNING  COMPANY,  Montgomery, 
Alabama,  has  acquired  a  site  in  Dallas,  Texas,  for  con¬ 
struction,  late  this  year,  of  a  vegetable  canning  plant. 

• 

CHARLES  J.  JENZ  succeeds  Peter  Jorgensen  as  Paci¬ 
fic  Coast  representative  for  Karl  Kiefer  Machine 
Company,  Cincinnati,  maintaining  offices  at  433  Cali¬ 
fornia  Street,  San  Francisco. 

• 

BEDFORD  PRESERVING  COMPANY  has  acquired  a  brew¬ 
ery  at  Dunkirk,  New  York,  which  will  be  reequipped 
for  the  production  of  jellies  and  preserves. 

J.  L.  FERGUSON  COMPANY,  Joliet,  Illinois,  have  issued 
a  new  folder  which  illustrates  and  describes  the  Pack- 
omatic  Carton  Forming  Machine  for  making  unprinted 
cartons  from  rolls  of  chipboard  in  your  own  plant. 
The  folder  is  available  upon  request. 

• 

c.  I.  0.  CLAIMS  over  1,000  signed  applications  of 
workers  of  the  Phillips  Packing  Company,  Cambridge, 
Maryland. 

• 

AMOS  'n’  ANDY  have  been  signed  to  a  three  year  con¬ 
tract  beginning  in  January  by  Campbell  Soup  Com¬ 
pany,  Camden,  New  Jersey. 

FOUR  NEW  IMPROVED  KIEFER  MACHINES  are  now  de¬ 
scribed  in  a  folder  just  issued  by  Karl  Kiefer  Machine 
Company,  Cincinnati,  which  may  be  had  for  the  asking. 

• 

COMPLETION  OF  EXTENSIVE  ADDITIONS  now  in  pro¬ 
gress  at  the  plant  of  its  Detroit  subsidiary,  Great 
Lakes  Steel  Corporation,  will  almost  triple  the  ingot 
capacity  with  which  National  Steel  Corporation  started 
when  it  was  organized  in  1929,  it  is  announced  by 
Ernest  T.  Weir,  Chairman.  Some  of  the  larger  indi¬ 
vidual  projects  now  being  constructed  in  the  expansion 
program  include  a  new  blast  furnace,  which  will  be 
among  the  largest  in  the  world,  coke  ovens,  open  hearth 
furnaces,  annealing  furnaces,  a  slabbing  mill,  gas 
mains  and  a  gas  holder,  an  ore  bridge,  and  ex¬ 
tension  of  the  present  ore  docks.  Although  noted  as 
one  of  the  largest  independent  producers  of  tinplate 
and  also  as  a  producer  of  sheets,  strip  and  other  light 
steels.  National  Steel  Corporation  produces  a  wide 
range  of  products  that  covers  almost  every  staple  need 
of  steel  consumers. 
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Kyler  Labeling  Machine 


Quickly  adjusted  for  wide  range  of  can  sizes 


has  everything  with  half  the  parts" 


WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  ^rlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


Peerless  Rotary  Exhauster 

Move  Peerless  Exhausters  into  your  plant — 
and  you’re  bound  to  win  greater  profits  and 
even  higher  reputation. 


MODERN  / 


to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PANV 


I NCORPORATBD 

DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 


These  Exhausters  save  coal  because  they  use 
less  steam  to  produce  correct  temperature 
and  vacuum  in  your  cans ;  save  cans  because 
springers  and  spoilage  are  eliminated;  save 
material,  because  they  do  not  jam,  slop  or 
spill ;  and  they  save  money  every  day  they’re 
in  use. 

Mail  the  coupon  below  for  full  details  of  the 
Peerless  Rotary  Exhauster,  together  with  copy 
of  General  Catalog  No.  400,  which  describes 
our  complete  line  of  equally  economical  ma¬ 
chinery  for  the  canning  of  ALL  food  products. 

Modern  Canning  Equipment  for  All  Food  Products 


mm 


Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 


FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send  me 

□  Full  details  of  the  Peerless  Rotary  Exhauster. 

□  Your  complete  General  Catalog  No.  400. 

Name _ _ _ _ _ 


Address 

_ 


State 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


FOOD  VOLUME  UP 

IIE  dollar  volume  of  food  movement  is  holding  con¬ 
sistently  higher  than  the  boom  period  of  last  June 
and  early  July,  according  to  reports  received  by 
the  American  Institute  of  Food  Distribution  from 
wholesalers,  retailers,  chains  and  brokers  all  over  the 
nation.  This  record  is  especially  significant  in  light 
of  the  fact  that  during  this  period  last  year  the  soldiers’ 
bonus  dollars  were  stimulating  sales,  and  the  start  of 
crop  troubles  was  encouraging  accumulation  of  foods. 

Retail  dollar  volume  is  10  per  cent  or  more  over  last 
year,  and  reports  to  the  Food  Institute  indicate  an  even 
greater  increase  compared  to  last  year  in  the  Middle 
West. 

Wholesaler’s  reports  are  not  quite  so  favorable  as 
retailers.  The  Institute  explains  that  wholesalers  are 
undergoing  a  seasonal  slump  between  clearing  of  their 
spot  stocks  for  the  moving  in  of  new  packs.  Current 
wholesale  volume  is  naturally  suffering  from  the  fresh 
fruit  and  vegetable  season,  and  retailers  are  cautious 
about  buying  ahead.  Yet  in  spite  of  these  negative 
influences,  few  wholesalers  reporting  to  the  Institute 
tell  of  dollar  volume  less  than  one  year  ago. 

Increases  range  up  to  17  per  cent  and  20  per  cent 
over  last  year,  with  an  average  sales  record  7  to  8 
per  cent  greater  than  last  June.  Wholesalers  report 
to  the  Institute  that,  their  increase  is  due  primarily  to 
an  excellent  consuming  demand  from  a  more  prosperous 
public,  especially  farmers  and  labor,  which  is  cleaning 
retail  inventories  and  increasing  wholesale  business. 

About  40  per  cent  of  the  wholesalers  are  confident 
that  their  July  and  August  business  will  maintain  its 
position  over  1936.  Reports  to  the  Food  Institute  in¬ 
dicate  that  this  attitude  is  prevalent  in  the  South,  on 
the  Pacific  Coast,  in  New  England  and  in  sections  of 
the  Middle  West.  Some  wholesalers  remember  the 
booming  business  of  last  July  and  August,  and  expect 
business  to  continue  good,  but  not  to  match  the  1936 
records  during  these  months. 

BROKERS’  SALES  GAIN — ^The  optimistic  attitude 
is  also  prevalent  among  brokers,  the  Institute  finds. 
Their  June  volume  of  business  surpassed  May,  and  they 
are  expecting  a  continued  large  volume  of  buying  dur¬ 
ing  July  and  August. 

Another  indication  of  continued  excellent  business 
conditions  is  the  fact  that  food  prices  have  duplicated 
the  price  performance  of  the  past  few  seasons  by 
maintaining  the  slight  upward  trend  started  in  mid 
June. 

Cereals  have  averaged  a  shade  higher,  principally 
due  to  the  advance  in  wheat. 


Com,  advancing  sympathetically  with  wheat,  is  made 
even  more  firm  by  doubts  that  the  late  Middle  West 
crop  will  mature  in  the  face  of  predicted  cool  weather 
for  most  of  July  and  August. 

The  biggest  gain  of  the  past  two  weeks’  period  has 
been  in  meats,  led  by  pork  with  a  peak  price  of  the  last 
nine  years. 

Butter  and  eggs  are  holding  steady  as  government 
buying  balances  the  seasonal  declines. 

Canned  goods,  beans,  rice,  dried  fruits  and  dry 
groceries  are  fluctuating,  but  there  is  little  change  in 
the  average  price.  The  Food  Institute  points  out  that 
prices  on  these  goods  are  influenced  by  adjustments 
which  accompany  the  new  packing  season. 

Counteracting  the  slight  lift  in  other  commodities, 
prices  on  fresh  fruits  and  vegetables  have  declined 
sharply.  The  fruit  market  has  been  hurt  by  a  deluge 
of  melons,  and  local  supplies  of  vegetables  over  the 
country  are  becoming  heavy. 

STRIKES  IN  THE  FOOD  TRADE 

A  ND  NOW  THE  JOBBERS — Strike  disturbances 
/A  resulting  from  a  strike  of  wholesale  grocers’ 
/  \  truck  drivers  in  the  Buffalo  area  have  effectively 

tied  up  the  movement  of  grocery  products  from 
wholesalers’  and  chain’s  warehouses  to  retail  stores  in 
that  territory  for  more  than  a  week.  By  special  dis¬ 
pensation  of  the  drivers’  union,  emergency  food  ship¬ 
ments  to  hospitals  and  other  institutions  are  being 
permitted. 

Coming  on  the  heels  of  the  extensive  strike  difficul¬ 
ties  involving  the  canning  plants  of  Phillips  Packing 
Company  in  Maryland,  the  present  disturbance  indi¬ 
cates  very  definitely  that  union  leaders  are  ready  to 
turn  their  organizing  efforts  to  the  food  field  in  an 
extensive  manner.  Further  strikes  involving  whole¬ 
sale  grocers’  plants,  as  well  as  some  disturbances 
affecting  employees  of  retail  grocery  stores,  may  be 
looked  for  in  the  normal  course  of  events. 

The  Buffalo  disturbance  has  had  the  effect  of  raising 
food  prices  in  that  area  because  of  temporary  short¬ 
ages,  due  to  the  interruption  of  a  normal  flow  of  food 
products  from  producer  to  jobber  to  retailer.  Other 
upsets  of  like  nature  will  have  the  same  result.  Just 
how  leaders  of  organized  labor  hope  to  win  public 
sympathy  and  support  in  this  manner  is  a  poser.  The 
current  move,  therefore,  aside  from  its  demoralizing 
effects  upon  the  trade,  certainly  appears  short-sighted 
on  the  part  of  labor,  which  is  certainly  in  need  of 
public  sympathy  in  view  of  the  current  reaction  in 
public  sentiment  with  "respect  to  recent  “sit-downs” 
and  other  disturbances  in  the  labor  field. 


yx^J^A  Ti/uy^iJtA 

are  in  the  smaller  sizes  of  peas. 

A  Hydro  Geared  Grader 


will  place  every  pea  in  its  proper  size 
and  at  the  same  time  give  you  better 
quality  in  the  can.  Write  us  and  we 
will  be  glad  to  have  a  representative  call. 


THE  SINCLAIR-SCOTT  CO. 

“T^e  Original  Grader  House*"* 

BALTIMORE  MARYLAND 


lIuEo  *  Hond  Pack  Filler 

and  GREATER  REPUTATION 

when  you  employ  the  Sprague-Sells  Hand  Pack  Filler. 
This  machine  steps  up  the  quality  of  your  pack  to  an 
astonishing  degree,  which  commands  premium  prices 
and  more  firmly  intrenches  you  in  the  buyer’s  mind  as 
a  packer  of  outstanding  quality  products. 

If  you  pack  Tomatoes,  Sauerkraut,  String  Beans,  Peas, 
Beets,  Fruits,  Berries,  Pickles,  Fish  Flakes,  Macaroni, 
Chunky  Meats,  Cocoanut  or  similar  products,  you’ll 
find  the  Sprague-Sells  Hand  Pack  Filler  a  highly  profit¬ 
able  machine. 

Full  details  of  the  Hand  Pack  Filler  will  be  gladly  sent 
you  on  request.  Mail  the  coupon  today. 

Modern  Canning  Equipment  for  All  Food  Products 


Sprague-Sells  Division 
HOOPESTON,  ILLINOIS 
f  FO^D  ~MACHTNiRY  "cORPO^tTon’ 

I  (Sprague-Sells  Dlvlslo^)  HOOPiS' 

I  Please  send  me 

I  □  Full  details  of  the  Hand  Pack  Filler, 

j  □  Your  complete  General  Catalog  No.  400. 

I  Name _ 

!  Address  _ _ 


C-202-T 

HOOPiSTON,  ILL. 


State. 
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USERS  of  cans  need  dependable  service.  And  Crown 
Can  is  making  sure  that  they  get  it.  Although  a  tremen¬ 
dous  demand  for  Crown  Cans  has  resulted  from  this 
company’s  methods  of  doing  business,  adequate  plant 
capacity  has  been  provided  to  meet  all  commitments  for 
this  season.  Production  is  greatly  facilitated  by  the  fact 
that  Crown  Can  Plants  are  equipped  with  the  latest  and 
most  efficient  can-making  machinery. 

Crown  Cans  and  Service  offer  you  many  advantages.  A 
representative  will  give  you  details  without  obligation. 


PACKERS  FOR  103? 

sold  jf.o.h,  Phiiadfiphia^  Buttimtxre, 
Sl  Louis,  itoususk,  iMadison  and 
other  seierjed  poinSs. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

At  Least  Learn  Your  Lesson — Inform  the  Buyers  Properly — 
What  the  Bugs  Are  Doing — Fresh-Picked  Fruits  and  Vege¬ 
tables  High,  Canned  Foods  Low — The  Market. 

Lesson — About  the  only  good  thing  we  can  see  pos¬ 
sible  out  of  the  canned  foods  price  debacle  now 
—raging,  is  the  lesson  which  every  canner  should 
learn,  an  age-old  lesson,  and  that  is  that  buyers  are 
never  attracted  by  a  falling  market.  A  weak  market 
drives  the  buyers  away,  and  so  it  is  today.  Although 
the  prices  of  many  of  the  staple  articles  of  canned 
foods  are  definitely  below  cost  of  production,  still  the 
buyers  are  not  buying — because  they  fear  further 
d  c  ino3.  Therefore,  cutting  prices  to  induce  orders 
dees  not  work.  The  evidence  is  before  you  today. 

If,  on  the  contrary,  the  true  situation  of  the  growing 
crops  were  made  plain  to  these  buyers,  and  prices  were 
advanced  only  in  proportion  to  the  indicated  shortened 
yields,  buyers  would  buy  and  buy  heavily.  Trouble  is 
the  buyers  use  mainly  City  men.  They  read  in  their 
daily  papers  of  immense  acreages,  of  fine  growing 
wsather  and  they  take  the  inexperienced  reporters’ 
opinions  that  yields  will  be  huge,  (a)  because  it  suits 
their  buying  inclinations,  naturally,  and  secondly  (b) 
because  everybody  seems  to  be  saying  it,  even  the 
Government  Crop  Reporting  Bureau.  They  fail  to 
think  through.  The  Government  is  speaking  of  “pro¬ 
spective”  “indicated”  crops,  not  of  actual  yields.  Let 
them  get  out  among  the  canners  and  their  growers  and 
see  the  real  conditions,  the  terrific  fight  this  season  to 
get  crops  before  the  insect  pests  get  them.  They  read 
of  grasshopper  hordes  doing  a  hundred  million  dollars 
damage  to  crops  from  Colorado  East  to  Indiana,  and 
possibly  further,  and  that  food  crops,  sweet  corn  and 
the  like,  are  their  preferred  food,  but  the  buyers  “feel 
in  their  bones”  that  canning  crops  will  escape.  Can¬ 
ners  have  always  been  the  most  hopeful  business  men 
on  earth,  and  canned  foods  buyers  have  contracted  this 
same  disease.  It  is  going  to  take  a  heap  of  canned 
foods  to  supply  the  immensely  increased  and  steadily 
increasing  popular  demands — and  we  seriously  doubt 
if  the  season’s  harvest  of  canned  foods  will  come  any¬ 
where  near  supplying  it.  This  will  not  be  known 
definitely  until  next  fall  and  early  winter,  but  most 
canners  now  clearly  see  this  and  are  not  selling. 

Yes,  we  have  had  plenty  of  rain  and  plenty  of  heat, 
but  also  a  record  plenty  of  bugs  of  all  kinds.  As  for 
instance,  the  report  made  by  Secretary  Frank  M.  Shook 
about  Japanese  Beetles.  Read  it: 

“WE  SAW  JAPANESE  BEETLES 

Easton,  Maryland,  July  23,  1937. 

Gentlemen : 

As  per  notice  given  you  a  visit  was  made  yesterday  to  the 
more  heavily  infested  areas  in  the  neighborhood  of  Elkton, 


Maryland.  There  we  found  branches  of  fruit  trees  loaded  down 
with  beetles  and  foliage  of  vegetables  on  which  beetles  feed 
almost  literally  covered  with  them.  The  air  was  filled  with 
fiying  beetles. 

Traps  were  being  used  to  catch  the  beetles  and  while  great 
quantities  are  being  trapped  daily  the  number  is  so  insignificant 
compared  to  the  total  number  of  beetles  that  it  is  just  like 
trying  to  figure  out  the  difference  in  appearance  of  the  starry 
sky  at  night  after  one  star  has  fallen. 

We  saw  one  plot  of  sweet  corn  on  which  the  beetles  were 
feeding  and  it  looked  like  a  whole  handful  of  beetles  was  feeding 
on  the  silk  at  the  end  of  each  ear.  They  were  also  feeding  on 
the  tassels  and  the  blades  of  the  corn  were  also  badly  damaged. 
They  were  also  working  on  field  corn  nearby  but  in  fewer 
numbers  probably  because  the  field  corn  was  much  later  and 
the  silk  had  just  begun  to  appear. 

Dr.  E.  N.  Cory  stated  that  there  were  several  other  locations 
in  Maryland  where  there  were  heavy  infestations  and  that 
practically  every  county  in  the  State  had  some  infestation. 

Do  not  look  upon  this  matter  lightly;  it  really  offers  a  serious 
menace  to  agriculture  and  especially  so  to  the  sweet  corn  crop. 
Let  us  urge  that  you  make  a  trip  to  Elkton  and  contact  the 
county  agent,  Mr.  Miller,  who  will  direct  you  where  to  see  the 
heavy  infestations.  One  look  will  convince  you  that  the  horde 
of  Japanese  Beetles  is  on  the  way. 

F.  M.  SHOOK,  Secretary. 

Tri-State  Packers’  Association. 
Similar  infestations  with  Mexican  beetles,  aphids, 
worms,  lice  and  bugs  are  present  in  every  growing 
region,  making  crop  returns  a  grave  problem. 

And  why  do  not  canners  and  canned  foods  buyers 
observe  the  “fresh  picked”  market  and  note  the  high 
ruling  prices  here  at  mid-season  for  such  crops  ?  Two 
weeks  ago  we  quoted  here  the  ruling  prices  in  the 
cheapest  market  in  the  country,  but  if  you  will  take 
your  daily  paper  today  and  compare  identical  quota¬ 
tions  you  will  find  the  prices  have  advanced!  This 
should  be  “glut  season”  for  the  green  grocer,  and  if 
acreages  and  crops  were  as  great  as  the  dailies  say,  it 
sure  would  be  here.  But  prices  are  advancing,  not 
declining  1 

There  are  going  to  be  many  long  faces  among  the 
buyers,  and  on  those  few  unfortunate  canners  com¬ 
pelled  to  sell  now,  when  the  harvest  is  over  and  the 
canned  foods  are  in  the  warehouses.  Remember  citrus 
fruits,  spinach,  asparagus  and  snap  beans! 

THE  MARKET — Is  marked  by  the  absence  and 
apathy  of  buyers.  The  prices  are  not  pleasant  to  quote. 
You  have  them  on  the  market  pages.  Thomas  J. 
Meehan  &  Company,  brokers,  reminded  the  customers 
that  it  costs  like  sixty  to  pack  stringless  beans  at  70 
cents  per  bushel,  instead  of  35  cents  as  usual.  They 
will  find  that  true  with  tomatoes  which  are  uniformly 
poor  in  quality,  requiring  added  sorting,  trimming, 
and  then  returning  fewer  cans  per  basket  or  bushel  of 
the  relatively  high  prices. 

The  Coast  has  named  prices  on  canned  berries,  but 
is  waiting  until  they  know  costs  before  naming  on 
other  fruits.  There  are  too  many  things  that  can 
happen.  The  pear  growers  of  the  Coast  are  putting 
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on  an  advertising  campaign  to  clear  the  crop  of  pears. 
And  it  will  do  it,  which  is  equivalent  to  saying  canned 
pears  will  be  higher.  There  will  be  no  drive  on  peach 
or  pear  prices  as  there  was  on  apricots.  And  now  the 
salmon  pack  is  causing  worry  because  it  is  falling  short. 
The  advertising  has  brought  a  tremendous  increase  in 
the  number  now  regularly  eating  canned  salmon,  and 
it  will  grow  and  steadily  require  larger  and  larger 
packs  to  supply  it.  Look  at  the  sardine  and  the  tuna 
situation,  as  also  shrimp  which  have  been  consumed 
down  to  the  last  case  despite  an  almost  doubling  of 
former  prices.  Canned  foods  consumption  is  march¬ 
ing  on,  which  makes  the  receding  prices  to  canners 
ridiculous  and  unnatural.  And  our  saintly  canners 
associations  say  they  can  do  nothing  about  prices,  even 
when  they  see  their  members  being  held  up  and  robbed. 
Instead  they  say,  as  do  some  canners,  that  the  trouble 
is  in  the  quality.  It  is  not!  All  canned  foods  are  not 
off-quality.  Well,  that  is  what  they  are  saying,  when 
they  say  that. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Tentative  Fruit  Prices  Named — Cherries  Take  Sharp  Advance 
— Fair  Tomato  Business — Corn  Routine — Beans  Moving. 

New  York,  July  30,  1937. 

HE  SITUATION — Announcements  of  tentative 
□pening  prices  on  new  pack  canned  fruits  have 
held  the  market  spotlight  during  the  past  week, 
and  it  is  evident  that  recent  advices  on  the  strength  of 
the  canned  fruit  market  have  not  been  overdrawn. 
Salmon  is  beginning  to  move  from  the  new  pack  in  a 
better  way,  although  formal  opening  prices  have  not 
yet  been  announced.  Vegetables  have  been  rather 
quiet  during  the  period.  . 

THE  OUTLOOK — Buyers  are  beginning  to  co-re 
late  their  data  on  new  packs,  and  although  “formal” 
opening  prices  may  be  deferred  for  some  little  time  as 
yet,  the  market  has  now  shaped  up  to  the  point  where 
plans  for  going  forward  with  covering  the  new  sea¬ 
son’s  requirements  may  be  intelligently  made.  The 
outlook  favors  a  slow  rise  in  the  buying  tempo  on  both 
fruits  and  vegetables,  current  trends  indicate. 

PINEAPPLE  FREIGHTS  UP— Buyers  received  ad¬ 
vices  from  the  California  Packing  Corporation  this 
week  of  an  increase  of  $1  per  ton  in  steamer  freight 
rates  covering  shipments  from  Hawaiian  to  Gulf  and 
Atlantic  ports.  As  a  result  of  the  change,  the  corpora¬ 
tion  advised  that  freight  allowances  will  be  changed 
August  1,  the  effective  date  of  the  rate  increase,  from 
$4.40  to  $5.00  per  ton,  so  that  net  freight  charge  to 
the  buyer  will  be  $7.50  on  direct  shipments  and  $8.00 
on  transshipments. 

A  SHARP  BOOST — Royal  Anne  cherries,  new  pack, 
show  substantial  increases  over  last  year’s  opening. 
Libby,  McNeill  &  Libby  this  week  announced  tentative 
opening  prices  on  Northwestern  cherries  on  the  basis 
of  $1.90  for  choice  Is,  $2.40  for  2s,  $3.10  for  21/2S,  and 
$10  for  10s,  as  compared  with  1936  openings  of  $1.30, 


$1.65,  $2.25,  and  $8,  respectively.  On  standards,  new 
pack  are  quoted  at  $1.75  for  Is,  $2.15  for  2s,  $2.70  for 
21/2S,  and  $9.50  for  10s. 

PEACH  PRICES  NAMED— The  long  awaited  ten¬ 
tative  opening  prices  on  new  pack  California  peaches 
were  announced  by  the  California  Packing  Corporation 
this  week.  The  prices,  guaranteed  against  the  seller’s 
formal  opening  prices  when  named,  are  70  cents  for 
buffet,  $1,071/2  foi*  Is,  $1.25  for  2s,  $1.65  for  21/2S,  and 
$5.50  for  10s,  all  under  the  Corporation’s  featured  Del 
Monte  brand.  On  buyer’s  label,  peaches  are  quoted, 
unlabeled,  as  follows: 


21/2  Choice 

$1.55 

21/2  Standard 

1.45 

21/2  Seconds 

1.35 

21/2  Water 

1.25 

2  Choice 

1.20 

2  Standard 

1.10 

1  Choice 

1.02 1/« 

1  Standard 

.95 

Buffet  Choice 

.67 

No.  10 

Choice 

5.30 

Standard 

5.00 

Water 

4.35 

Pies 

4.35 

S.  P.  Pies 

5.25 

All  prices  are  f.  o.  b.  Pacific  Coast  common  point  or 
dock,  sellers  option,  terms  regular  canned  foods  con¬ 
tract  with  tax  clause.  Orders  confirmed  on  the  basis 
of  the  above  list  are  guaranteed  against  the  Corpora¬ 
tion’s  formal  opening  prices  when  named. 

BERRIES — Calpak  also  announced  tentative  open¬ 
ing  prices  on  new  pack  Northwestern  berries  during 
the  week,  noting  a  short  pack  of  practically  all 
varieties,  due  to  the  weather  damage.  On  strawberries, 
supplies  are  so  short  that  the  corporation  is  not  quoting 
the  canned  product  this  season.  Prices  named  were  as 
follows:  Red  raspberries,  buffet  $1.12i/);  No.  1  tall, 
$2.20;  No.  2  tall,  $2.70;  No.  10,  $12.25 ;  Loganberries, 
No.  2  tall  $2.15;  Blackberries,  buffet  77i/>  cents;  No.  1 
tall  $1.50;  No.  2  tall  $1.80;  No.  10  $8.50.“  These  prices 
also  applied  to  the  Corporation’s  featured  Del  Monte 
brand. 

SALMON — While  packers  have  not  yet  announced 
formal  opening  prices  on  new  pack  Alaska  salmon, 
business  has  developed  on  the  basis  of  $2.50  for  No.  1 
red  tails,  $2.25  for  No.  1  King  tails,  $2.00  for  No.  1 
cohoe  tall,  $1.25  on  No.  1  pinks  and  $1.15  on  No.  1 
chums,  these  prices  being  f.  o.  b.  Seattle  and  guaran¬ 
teed  against  opening  prices  when  announced.  Reports 
of  possible  shading  of  15  cents  per  dozen  on  new  pack 
reds  have  disturbed  the  market  and  buyers  are  inclined 
to  go  slow  on  this  variety,  awaiting  further  develop¬ 
ments  in  the  price  situation. 
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PEAS — Reports  from  Wisconsin  indicate  that  the 
early  pack  has  been  successful,  from  the  standpoint  of 
both  quantity  and  quality,  but  reports  on  the  late  pack 
point  to  some  curtailment  of  anticipated  totals,  due  to 
unseasonably  hot  weather  during  the  past  fortnight. 
The  market  continues  to  show  a  steady  tone.  Southern 
peas  have  moved  in  a  limited  way  during  the  week  on 
the  basis  of  70  cents  for  303  standard  ungraded  Early 
Junes,  75  cents  on  standard  run  of  pod  or  No.  4  sieve, 
771/2  cents  for  3  sieve  standards  and  95  cents  for  2 
sieve,  with  extra  standard  2  sieve  at  $1.10  and  fancy 
at  $1.20. 

TOMATOES — The  southern  market  has  eased  off 
further  as  the  old  season  blends  with  the  new,  with 
offerings  f.  o.  b.  country  canneries  reported  currently 
on  the  basis  of  40  cents  for  standard  Is,  60  cents  for 
2s,  871/2  cents  for  2I/2S,  971/2  cents  for  3s,  and  $2.65 
for  10s.  Many  packers  continue  to  quote  on  a  higher 
basis,  however.  Distributors  are  showing  more  of  an 
inclination  to  take  hold  of  the  market,  and  a  fair 
amount  of  business  is  reported  passing. 

CORN — Southern  standard  continues  to  offer  in  a 
fair  way  at  70  cents,  f.  o.  b.  canneries,  although  many 
packers  continue  to  quote  721/^  to  75  cents  on  this 
grade.  Demand  is  routine.  Reports  from  the  midwest 
indicate  a  quiet  corn  market,  with  interest  centering 
in  the  new  pack,  which  appears  generally  favorable  at 
this  time. 

BEANS — A  fair  business  is  reported  on  new  pack 
stringless  beans,  with  the  market  holding  at  65  cents 
for  standard  cut  green  2s,  with  10s  quoted  on  the  basis 
of  $3.00  at  country  canneries  and  $3.10  out  of 
Baltimore. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

A  Buyer’s  Market — Low  Tomato  Prices  Cause  Disturbance — 
Lima  Beans  Cleaned  Up — Grapefruit  and  Juice  Prices 
Low — Cherry  Crop  Damaged — ^The  Biddle  Case. 

Chicago,  Ill.,  July  30,  1937. 
HE  MARKET — Sometimes  a  few  short  words  are 
better  than  long  descriptive  sentences  and  para¬ 
graphs.  A  buyer’s  market  rules.  Those  four  short 
words  describe  the  situation. 

Local  houses  are  not  carrying  heavy  stocks  and  that 
is  taken  as  a  good  omen  by  many  market  observers. 

TOMATOES — Low  prices  coming  out  of  Maryland 
are  causing  further  disturbance  on  the  small  remain¬ 
ing  stocks  in  Indiana  and  Ohio  canners’  hands.  New 
pack  No.  1  tin  standard  Mary  lands  are  quoted  at  40 
cents,  with  No.  2  tins  at  60  cents.  Not  much  of  the 


Eastern  packing  is  moving  to  Chicago.  Meanwhile, 
some  Indiana  canners  are  figuring  on  starting  packing 
operations  by  the  12th  to  15th  of  the  coming  month  and 
one  hears  quotations  ranging  all  the  way  from  70  cents 
on  No.  2  standards  to  75  cents.  Other  sizes  and  grades 
are  stationary. 

CORN — Crop  prospects  continue  to  be  most  favor¬ 
able.  Packing  will  start  in  a  fortnight.  Meanwhile, 
canners  are  marking  time.  All  are  booked  rather 
heavily  for  future  and  do  not  care  to  consider  addi¬ 
tional  business. 

A  recent  demand  for  No.  2  tin  fancy  whole  grain 
Golden  Bantam  has  gone  unfilled — ^that  item  is  appar¬ 
ently  cleaned  up  and  there  are  not  sellers  either  in  first 
hands  or  second  hands. 

PEAS — Those  who  claim  to  know,  say  that  the  total 
production  this  year  for  the  U.  S.  A.  will  be  around 
25,000,000  cases,  but  recent  telegraphic  reports  from 
Oregon  and  Washington  are  not  encouraging  and  the 
late  plantings  in  those  two  Northwestern  States  have 
been  hit  in  some  sections  fully  40  per  cent. 

The  real  low  prices  that  rule  out  of  Wisconsin  like 
No.  2  tins  at  70  cents  apply  as  a  rule  to  standards  or 
sub-standard  quality.  Buyers  are  beginning  to  appre¬ 
ciate  that  there  is  a  real  scarcity  of  such  siftings  and 
grades  as: 

No.  2  tin  fancy  No.  1  sieve  Alaskas 

No.  2  tin  fancy  No.  2  sieve  Alaskas 

No.  2  tin  fancy  No.  3  sieve  Alaskas 

No.  2  tin  good  extra  standard  No.  3  sieve  Alaskas 
and  canners  holding  such  items  are  confident  that  a 
little  later,  as  soon  as  the  skies  clear,  a  fair  and  reason¬ 
able  price,  one  much  better  than  available  today,  will 
be  obtained. 

LIMA  BEANS — The  Middlewest  is  forging  to  the 
front  on  this  item.  In  Wisconsin  alone,  six  canners 
are  reported  packing  limas  this  year.  The  demand  has 
been  limited  although  just  as  soon  as  the  new  packing 
is  ready,  there  will  be  a  large  hole  to  fill  up  as  spot 
limas  are  almost  gone,  almost  to  the  last  case. 

GREEN  AND  WAX  BEANS— Packing  has  started 
in  both  Michigan  and  Wisconsin,  but  the  runs  to  date 
have  been  light.  Heavy  sales  for  future  delivery  were 
also  recorded  on  these  products  with  the  result  that 
canners  are  not  free  sellers. 

Chicago  has  purchased  new  pack  standard  and  extra 
standard  cut  green  beans  as  well  as  wax  beans,  from 
Pennsylvania,  Maryland  and  other  Eastern  points  and 
all  for  prompt  shipment. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— 
Florida  and  Texas  canners  seeking  an  outlet  in  Chicago 
find  it  practically  impossible  to  obtain  high  prices. 
This  is  due  largely  to  the  fact  that  several  of  our 
merchants  purchased  heavily  at  the  low  levels  that 
prevailed  last  January  and  early  February  and  are 
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selling  on  that  basis  and  not  on  a  replacement  cost. 
No.  2  tin  grapefruit  juice  is  available  in  Chicago  at 
92i/_)  cents  ex-warehouse  as  against  price  quoted  of 
$1.00  f.  o.  b.  Florida.  No.  2  fancy  grapefruit  can  be 
had  in  Chicago  at  $1.15  here  as  against  a  like  price 
quoted  f.  o.  b.  Tampa. 

R.  S.  P.  CHERRIES — Heavy  rain  and  wind  storms 
on  Sunday,  the  2'5th  did  considerable  damage  to  the 
cherry  trees  throughout  the  Northern  Michigan  sec¬ 
tion.  As  a  result,  canners  are  firmer  in  their  idea. 
The  market  is  stronger  and  it  is  now  more  difficult 
to  obtain  confirmation  on  the  basis  of  No.  10  red  sour 
pitted  at  $6.50,  factory;  No.  2  red  sour  pitted  at  $1.30, 
factory. 

PACIFIC  COAST  FRUITS— One  of  the  features 
was  the  naming  by  a  prominent  Washington  canner 
on  his  pack  of  tree-ripened  peaches  as  follows: 

Fancy  Choice 

No.  214  tins .  $2.35  $2.20 

No.  10  tins .  8.25  7.75 

Yellow  free  peaches,  particularly  the  Elberta  variety 
as  produced  in  Oregon  and  Washington,  has  been 
growing  in  favor  throughout  this  section. 

A  bomb-shell  was  exploded  on  the  28th,  when  the 
California  Packing  Corp,  announced  formal  opening 
prices  on  peaches,  other  than  their  Del  Monte  or  fea¬ 
tured  brands.  These  prices  were:  No.  214  choice 
yellow  cling  peaches  at  $1.55;  No.  2V2  standard  yellow 
cling  peaches  at  $1.45. 

Everyone  had  expected  a  much  higher  opening. 
Many  of  the  independent  canners  had  confidently  stated 
that  choice  would  be  $1.70.  The  packing  of  cling 
peaches  will  start  about  August  1st. 

Apricots  are  holding  up  well  despite  extreme  pres¬ 
sure  by  buyers  to  purchase  at  less  than  the  recent 
published  tentative  list.  A  few  small  lots,  here  and 
there,  are  quoted  at:  No.  2 Vo  standard  apricots  at 
$1.40,  Coast;  No.  2V:  choice  apricots  at  $1.60,  Coast. 

THE  BIDDLE  CASE — It  was  no  surprise  to  the 
local  trade  to  have  the  Biddle  Purchasing  Co.  announce 
it  would  file  an  immediate  appeal  from  the  cease  and 
desist  order  issued  by  the  Federal  Trade  Commission. 
Everyone  in  Chicago  had  expected  it.  It  is  the  general 
understanding  that  this  appeal  will  be  made  to  the 
United  States  Circuit  Court  of  Appeals  and  if  the  Com¬ 
mission’s  position  is  maintained,  then  further  appeal 
will  be  made  to  the  Supreme  Court.  Meanwhile, 
Biddle  claims  it  will  continue  doing  business  as  in  the 
past  few  months.  Rumor  has  it,  however,  that  many 
of  Biddle’s  former  clients  are  fed  up  with  the  notoriety 
that  has  been  given  them  and  are  “deserting  the 
ship.” 

A.  &  P. — Reports  have  it  that  this  large  national 
grocery  chain  is  going  to  publish  a  monthly  magazine 
and  charge  advertisers  $1,125.00  a  page.  Looks  like  a 
case  of  “getting  it”  one  way  or  another.  Presumably 
one  of  the  first  to  subscribe  for  space  will  be  a 
prominent  Baltimorian  connected  with  a  cooperative 
corporation  and  whose  testimony  before  a  recent 
Federal  Trade  Commission  hearing  would  lead  one  to 
believe  that  the  sun  rose  and  set  in  the  A.  &  P. 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  Scarcity  Continues — Rodeo  Draws  Shrimp  Boats — Sea¬ 
son  Opens  August  10th — Okra  Pack  Progress  Slow — Crab 
Meat  Scarce — Prices  High. 

Mobile,  Ala.,  July  30,  1937. 
HRIMP — The  shrimp  situation  is  unchanged  from 
a  production  standpoint,  and  no  improvement  is 
expected  until  the  Fall  shrimp  canning  season 
opens.  A  few  shrimp  have  been  caught  in  the  Gulf 
of  Mexico,  off  the  Louisiana  Coast,  but  only  just  about 
enough  to  supply  the  raw  headless  shrimp  market  of 
this  section. 

Very  few  shrimp  boats  are  shrimping  in  Alabama 
at  present,  as  the  Baldwin  County  (Alabama)  Deep 
Sea  Fish  Rodeo,  with  headquarters  in  Foley,  Alabama, 
opened  on  July  28. 

There  were  approximately  200  boats  in  this  fishing 
rodeo,  of  which  the  majority  of  them  were  shrimp 
boats  hired  by  the  sports  for  the  occasion. 

The  Fishing  Rodeo  is  an  annual  event  in  Baldwin 
and  Mobile  counties  and  draws  sports  from  all  parts 
of  the  country.  The  Mobile  County  Rodeo  will  follow 
in  two  weeks. 

The  fishing  is  done  in  the  bay  and  Gulf  of  Mexico 
and  prizes  are  offered  for  the  different  varieties.  Other 
form  of  amusement  is  given  on  shore  and  a  general 
good  time  is  the  order  of  things. 

CANNING  DATE  FIXED— At  a  meeting  held  in 
the  Cawthon  Hotel,  Mobile,  by  the  Alabama  Oyster 
Commission  on  July  27,  the  opening  day  of  the  Fall 
shrimp  canning  season  in  Alabama  was  postponed 
from  August  1  to  August  10,  in  order  to  give  the 
shrimp  time  to  grow  larger  in  the  bay.  This  opening 
date  conforms  with  the  one  recently  announced  by  the 
Mississippi  and  the  Louisiana  Sea  Food  Commissions, 
therefore,  all  the  sea  food  canneries  in  this  section  will 
start  operation  this  year  on  the  same  day,  August  10. 

The  members  of  the  Alabama  Oyster  Commission 
are:  I.  T.  Quinn,  Montgomery,  Chairman;  Nelo  J. 
Gonzales,  Mobile,  Vice-Chairman;  Charles  Wakeford, 
Bon  Secour ;  A.  B.  McPhaul,  Seminole,  and  A.  L.  Staple, 
Mobile. 

A.  J.  Bride,  chief  enforcement  officer  of  the  Com¬ 
mission,  said  after  the  meeting  that  it  will  be  necessary 


D.  LANDRETH  SEED  COMPANY 

Growers  of 

GARDEN  SEEDS 

Specializing  in  the  principle 
varieties  of  Canners  Seeds. 

BRISTOL,  PENNSYLVANIA 

Business  Established  1784 

Growing  stations  in  the  best  growing  sections  throughout  the  United  States. 
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for  all  boats  to  get  their  license  before  they  begin 
shrimping  operations. 

Another  regulation  acted  on  was  the  one  fixing  the 
size  of  the  mesh  of  fish  nets  at  two  and  one-half  inches, 
stretched  mesh. 

OKRA — The  okra  pack  is  moving  along  as  well  as 
can  be  expected. 

It  is  a  pack  that  moves  very  slowly  and  extends 
through  a  long  period  of  time. 

We  had  considerable  rain  the  last  four  days  in  this 
locality  and  we  hope  to  have  a  good  deal  more  rain  in 
August  than  in  July.  Rain  will  improve  the  okra  crop. 

The  price  of  cut  okra  is  90  cents  per  dozen  for  No.  2 ; 
$1.15  for  No.  2'/),  and  $3.75  for  No.  10,  f.  o.  b.  cannery. 

Whole  Okra:  $1.00  per  dozen  for  No.  2,  and  $4.50 
for  No.  10,  f.  o.  b.  cannery. 

Okra  and  Tomatoes:  $1.00  per  dozen  for  No.  2,  and 
$4.50  for  No.  10,  f.  o.  b.  cannery. 

CRAB  MEAT — There  is  a  big  scarcity  of  crab  meat 
at  present  in  this  section  and  the  price  was  hiked  to 
35  cents  per  pound  for  lump  and  25  cents  for  the  claw, 
packed  in  ice,  f.  o.  b.  shipping  point. 

The  East  has  been  drawing  a  good  quantity  of  crab 
meat  from  this  section,  which  would  indicate  that  crab 
meat  is  also  very  scarce  in  Maryland  and  Virginia. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade" 

Awaiting  Definite  Price  Lists — Sellers  of  Future  Lots  Take 
Drubbing — Tomato  Trend  Upward — Berry  Prices  Named — Sal¬ 
mon  Pack  Falling  Short — Tomato  Growers  Organize. 

Berkeley,  Calif.,  July  30,  1937. 

HE  MARKET — Business  has  slowed  down  quite 
noticeably  the  past  few  days,  owing  to  the  fact 
that  some  of  the  items  in  most  marked  demand 
are  off  the  market  for  the  time  being.  Without  doubt, 
a  good  business  could  be  done  on  Hawaiian  pineapple, 
if  packers  were  in  a  position  to  accept  further  orders, 
and  much  more  interest  would  be  taken  in  California 
fruits  if  defiinite  lists  were  out. 

APRICOTS — The  withdrawal  of  tentative  opening 
prices  on  No.  21/^  choice  whole  unpeeled  apricots  on  the 
part  of  some  of  the  large  operators  who  came  out  with 
low  quotations  has  caused  considerable  uneasiness  to 
some  who  have  been  booking  future  business  at  so 
much  below  the  lists  of  packers  of  featured  brands. 
Few  expect  a  price  of  $1.40  on  this  size  and  grade  and 
some  will  have  to  make  deliveries  at  prices  well  below 
this  figure. 

TOMATOES — Despite  the  fact  that  tomato  business 
is  considered  quiet,  some  sales  have  been  made  of  late 
at  increased  prices,  with  92  V2  cents  probably  the  top  for 
No.  21/2  standards.  Very  likely,  a  larger  part  of  the 
business  is  being  done  at  87 cents.  There  is  still  a 
larger  quantity  of  unsold  tomato  juice  on  hand,  some¬ 
thing  like  600,000  cases,  or  more  than  double  that  of 
a  year  ago.  Packers  say  that  there  is  a  steady  demand 
and  that  the  surplus  is  not  due  to  any  lack  of  interest 
in  the  product,  but  solely  to  the  increased  production 
last  year. 


FRUIT  SALAD — Some  business  has  been  done  of 
late  on  fruits-for-salad  and  fruit  cocktail  of  the  new 
pack  at  prices  closely  in  keeping  with  quotations  on 
spot  goods.  Fancy  fruits-for-salad  are  being  offered  at 
the  following  list:  8  oz.,  87i/i  cents;  No.  1,  $1.50;  No.  2 
$1.95;  No.  21/2  $2.45,  and  No.  10,  $8.75.  Fruit  cock¬ 
tail  is  being  quoted  as  follows:  8  oz.,  77%  cents;  No.  1, 
$1.30;  No.  2,  $1.70;  No.  21/2.  $2.25,  and  No.  10,  $7.50. 
These  seem  to  be  about  the  lowest  prices  at  which  any 
business  is  being  done. 

BERRIES — The  California  Packing  Corporation  has 
brought  out  tentative  opening  prices  on  Northwest 
pack  berries.  Attention  is  directed  to  the  fact  that 
heavy  rains  greatly  reduced  the  crop  of  berries  and 
that  as  a  result  the  canned  pack  will  be  very  light, 
especially  of  strawberries.  Tentative  prices  on  Del 
Monte  and  featured  brands  are  Red  raspberries,  buffet, 
$1.12%;  No.  1  tall,  $2.20;  No.  2%  tall,  $2.70,  and  No. 
10,  $12.25.  Loganberries,  No.  2  tall,  $2.15.  Black¬ 
berries,  buffet,  77%  cents;  No.  1  tall,  $1.50;  No.  2  tall, 
$1.80,  and  No.  10,  $8.50.  Standard  blackberries  are 
quoted  at  $1.50  for  No.  2  tall,  and  $6.75  for  No.  10. 
Water  blackberries,  heavy  pack,  are  quoted  at  $6.00. 

This  concern  has  brought  out  a  revised  price  list  on 
Del  Monte  jams  and  preserves.  In  this.  No.  5  black¬ 
berries  and  loganberries  are  advanced  15  cents  to  $6.00, 
and  raspberries  10  cents  to  $6.50.  No.  2  and  No.  5 
strawberries  have  been  withdrawn. 

PICKLES — Revised  spot  prices  on  Del  Monte  brand 
canned  pickles  made  an  appearance  under  date  of  July 
26,  with  quite  a  few  advances  in  evidence.  Prices  on 
pickles  in  picnic  tins  with  an  average  of  seven  in  the 
tin  are  $1.20  for  sweets,  90  cents  for  sours  and  90  cents 
for  dills.  The  nine  per  tin  count  are  quoted  at  $1.25 
for  sweets  and  the  thirty-five  count  at  $1.60.  Dills  in 
the  No.  2%  size  are  quoted  at  $1.50  in  the  five  count, 
$1.55  in  seven  count,  $1.60  in  the  nine  count,  $1.65  in 
the  eleven  count  and  $1.50  in  the  thirteen  count.  The 
two  latter  counts  are  to  be  had  respectively  at  $2.50 
and  $2.55  in  sweets.  Packs  are  also  available  in  No. 
10  and  No.  12  sizes,  as  well  as  in  mixed  grades  and  in 
sliced  form. 

PEAS — A  good  pack  of  peas  has  been  made  on  the 
Pacific  Coast,  but  this  has  run  more  to  the  lower 
grades  than  had  been  expected.  Hot  weather  at  har¬ 
vesting  time  is  responsible  for  the  showing.  Prices 
have  changed  little  in  recent  weeks. 

SALMON — Advices  from  Alaska,  received  by  San 
Francisco  packers,  indicate  that  the  salmon  pack  is 
running  but  one  third  less  than  that  of  last  year.  Only 
one  district.  Copper  River,  is  showing  a  gain,  and  that 
is  a  very  small  one.  Alaska  reds  are  moving  in  a  lim¬ 
ited  way  at  $2.50,  but  there  is  talk  of  an  opening 
price  of  $2.75.  Some  packers  express  the  hope  that 
conditions  will  be  such  that  this  can  be  held  down  to 
$2.50. 

A  GROUP  OF  TOMATO  GROWERS  met  at  San 
Francisco  July  23  and  organized  the  Northern  Cali¬ 
fornia  Canning  Tomato  Stabilization  Committee,  with 
Albert  G.  Franklin,  of  Sacramento,  as  chairman.  The 
committee  hopes  to  bring  about  an  increase  demand 
for  canned  tomatoes,  but  has  not  announced  its  plans 
along  this  line. 
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which  has  reduced  earlier  estimated  tonnage.  A  fair 
crop,  however. 

Columbian  Red  Raspberries:  Also  about  the  same 
as  1935.  A  good  crop  and  excellent  berries.  Last  week 
berries  were  showing  signs  of  drought  effect,  but  very 
light  rains  over  week-end  will  help  to  produce  prob¬ 
ably  a  normal  crop,  equal  to  the  five-year  average. 

Beets  and  Carrots:  Contracted  acreage  light,  but 
total  planted  acreage  about  normal,  or  a  little  over. 
Crop  prospects  look  good  at  present.  Some  lost  be¬ 
cause  of  weeds  and  too  wet  weather,  though  on  the 
average  looking  good. 

NORTH  BAY,  N.  Y.,  July  26,  1937 — Corn:  Condition 
85  per  cent.  Late  but  looking  very  good. 

PLYMOUTH,  wis.,  July  26,  1937 — Peas:  Acreage 
same.  Hot,  dry  weather  made  peas  mature  too  fast. 
Yield  larger  than  normal  due  to  over  maturity. 

Corn:  Acreage  increased  20  per  cent.  Need  rain. 
Crop  spotted ;  probably  80  per  cent  crop. 

Beets:  Acreage  increased  25  per  cent,  but  half  of 
acreage  in  poor  condition.  Wet  spring  caused  lots  of 
weeds. 

PULASKI,  wis.,  July  27,  1937 — Corn:  Did  not  suffer 
so  severely  during  the  dry,  hot  spell,  and  with  favor¬ 
able  weather,  should  come  through.  85  per  cent  to 
90  per  cent  of  normal  acreage. 

Beets :  Very  backward.  Probably  75  per  cent  crop. 
Quality  good. 

Cabbage :  Slow.  Many  fields  spotty  because  of 
having  to  plant  during  the  dry,  hot  weather. 


Milts  OF  StOVIOl 

every  inch  of 


Look  at  the  Edge  ■ 

Be  SURE  IT’S  A  ■ 

LA  PORTE  ^  WBIHP 

THEN  YOU  ARE  SURE  OF  STEPPED-UP  PRODUCTION, 
LOWERED  OPERATING  COSTS  AND  TROUBLE-FREE 
SERVICE.  Widen  your  PROFIT  MARGIN.  Avoid  cotOy 
BREAKDOWN  delay*  by  installing  A  LA  PORTE  sanitary 
flexible  steel  conveyor  belt.  It  has  established  new 
standards  oi  performance  in  raw  material  handling,  pro¬ 
cessing,  packaging,  storing  and  shipping.  It  cuts  your 
operating  costs,  speeds  up  production  and  banishes  that 
breakdown  fear.  Guarantei^  sanitary,  acid  and  heat 
resistant.  Easy  to  repair — Extra  Long  Life — Non-stretch- 
iag.  Ail  the  highly  desirable  qualities  that  assure  stand- 
up  performance  in  peak  production.  See  Your  MILL 
Supply  Hotue.  .  .  .  li  they  can't  supply  you  write 
TODAY  for  full  details  and  prices. 

LA  PORTE  MAT  &  MFC.  CO. 

307  Brighton  Street  LA  PORTE,  INDIANA 


TRUCK  CROPS  FOR  MANUFACTURE 

U.  S.  D.  A.  Release  of  July  28,  1937 

WITH  a  small  increase  in  the  total  planted  acreage  of  11 
truck  crops  for  manufacture  and  with  very  favorable 
growing  weather  in  most  areas,  the  prospects  are  for  a  large 
1937  pack  of  all  the  important  vegetables.  Last  year  approxi¬ 
mately  200,000  acres  (or  13  per  cent)  of  these  crops  were 
abandoned,  chiefly  because  of  drought,  but  no  material  abandon¬ 
ment  is  expected  this  season.  The  total  acreage  planted  for 
commercial  manufactui’e  this  year  is  approximately  1,580,000 
acres,  compared  with  about  1,547,300  acres  last  year.  Prac¬ 
tically  all  commodities  show  increases  ranging  from  1  to  33  per 
cent,  but  the  tomato  acreage  was  reduced  about  4  per  cent. 

Production  of  snap  beans  is  forecast  at  96,300  tons,  or  26 
per  cent  more  than  last  year  and  32  per  cent  above  the  average 
for  1928-32.  Production  of  green  peas  is  indicated  to  be  about 
277,520  tons,  which  is  48  per  cent  more  than  the  very  light  crop 
of  last  season  and  52  per  cent  above  average.  This  year’s  crops 
of  beans  and  peas  are  breaking  all  previous  records.  Spinach 
for  canning  in  California  is  estimated  at  46,100  tons,  11  per 
cent  above  the  1936  crop.  The  acreage  of  asparagus  cut  for 
canning  in  California  has  not  been  officially  reported,  but  the 
pack  is  estimated  by  the  trade  to  be  slightly  below  that  of  last 
season. 

The  1936  pack  of  many  vegetables  was  below  normal.  This 
is  particularly  true  of  peas  and  corn,  and  recent  reports  of  the 
stocks  of  these  commodities  still  on  hand  indicate  scarcely  half 
as  many  cases  as  were  available  a  year  earlier.  Stocks  of  snap 
beans  also  were  far  below  those  of  early  1936.  Wholesale  prices 
of  nearly  all  canned  vegetables  declined  since  the  first  part  of 
.June  on  account  of  liquidations  and  because  of  the  prospects 
for  larger  packs  this  year.  Some  products  also  averaged 
slightly  below  the  price  of  a  year  ago,  while  others  (mainly 
asparagus)  showed  some  advance  over  the  price  of  mid-July 
1936.  A  few  products  registered  practically  no  change  in  price. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F,  O.  B,  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Continned 


Canned  Vegetables 


Eastern 
Low  High 


ASPARAGUS 

White  Colossal,  No.  2Vi . 

Larse,  No.  2^.. . . 

Medium,  Na  2^.................... 

Green  Mam.,  No.  2  ro.  cans.. 

Medium,  No.  1  tall . . 

Large,  No.  2 . . 

Tips,  White,  Mam.  No.  1  sq.... 

Small,  No.  1  sq . . 

Green  Mam.,  No.  1  sq...... 

Small.  No.  1  sq.... . . 

BAKED  BEANS 

16  os.  . 

No.  2%  . . . . 

No.  10  . . . . . 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10 . . 

Ex.  Std.  Cut  Green,  No.  2...... 

No.  10 . 

Std.  Cut  Green,  No.  2........... 

No.  10 . . 

Fancy  Whole  Green,  No.  2.... 

No.  10 . 

Ex.  Std.  Whole  Green,  No.  2. 

No.  10 . . . 

Std.  Whole  Green,  No.  2 . . 

No.  10 . . . . 

Fancy  Cut  Wax,  No.  2... . 

No.  10 . . . 

Ex.  Std.  Cut  Wax,  No.  2........ 

No.  10 . . 

Std.  Cut  Wax,  No.  2 . . 

No.  10 . . 

Fancy  Whole  Wax,  No.  2 _ 

No.  10 . . 

Ex.  Std.  Whole  Wax,  No.  2.. 

No.  10 . . 

Std.  Whole  Wax,  No.  2 . . 

No.  10 . . 

Red  Kidney,  Std.  No.  2 . 

No.  10 . . 

LIMA  BEANS 

No.  2  Tiny  Green . . 

No.  10 _ _ _ 

No.  2  Medium  Green _ .... 

No.  10 . . . 

No.  2  Green  &  White........... 

No.  10 . . 

No.  2  Fresh  White _ _ 

No.  10 . . 

No.  2  SmIc^ . . . . . 

BEETS 

Whole.  No.  2.. . . 

No.  2% _ 

No.  10 . 

Std.  Cut,  No.  2 _ 

No,  2% _ 

No.  10 . . 

Ex.  Std.  Cut,  No.  2............. 


.85 

4.35 


.87  M: 
4.50 


.86 


.86 


.66  .76 


.80 

1.06 

3.60 

.66 

.86 

2.76 


No.  10 _ 

4.25 

4.35 

Std.  Sliced.  No.  2 _ 

.70 

No.  2% . ,  ,  , . 

.90 

3.00 

No.  10 . , 

Ex.  Std.  Sliced,  Na  2 _ 

No.  10 . . 

CARROTS 

Std.  Sliced.  No.  2 . 

.85 

No.  10 . 

4.50 

.76 

4.50 

.76 

Std.  Diced,  No.  2  . 

No.  10 _ _ _ 

3.75 

3.75 

PEAS  AND  CARROTS 


Std.  No.  2  . 

. .  .90 

1.10 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10 . 

_ _  1.06 

1.40 

7.00 

«.  1.00 

1.20 

No.  10 . . 

Std.  No.  2 . ,  .  ,  „ 

No.  10..„  .  . 

Central 
Low  High 


West  Coast 
Low  High 


.55 

.60 

•57% 

.60 

.95 

1.26 

.90 

1.00 

3.75 

4.25 

3.50 

3.60 

1.05 

1.15 

5.26 

5.50 

.72 '/o 

.77% 

.80 

.85 

3.25 

3.50 

4.00 

4.25 

.65 

.70 

.75 

.77' 

3.00 

3.25 

3.75 

4.00 

1.15 

1.40 

1.50 

5.00 

7.50 

7.75 

.95 

1.10 

1.15 

5.00 

5.25 

.90 

.90 

.95 

4.00 

4.25 

.85 

•77% 

.80 

5.50 

3.75 

4.00 

1.25 

1.45 

1.50 

7.50 

7.75 

.75 

3.75 


.77' 

4.00 


2.96 

3.06 

2.96 

2.75 


3.06 

3.16 

3.06 

2.85 


2.75 

2.86 

2.76 
2.66 
2.60 


2.85 
2.96 

2.86 
2.76 
2.60 


.70 

.76 

— 

— 

•.85 

1.00 

3.75 

4.50 

.85 

.90 

.75 

.77  Vo 

.75 

.80 

.85 

.90 

.80 

.86 

1.10 

3.25 

3.50 

3.35 

.95 

3.60 


1.30 


Wholegrain — Continued 

White,  Fancy  No.  2»- _ 

No.  10 . . . . 

Ex.  Std.  No.  2 . . 

No.  10 . . 

Std.  No.  2 . . . 

No.  10 _ _ _ 

Shoepeg,  Fancy  No.  2......... 

No.  10 _ _ 

Ex.  Std.  No.  2 _ _ _ 

No.  10 . . 

Std.  No.  2 . . 


Eastern 
Low  High 


.85 

"‘.76 

LOO 

"."86 

".'so 


00 
*86 
07Vj 
92 '/6 


CORN — Creamstyle 

Yellow,  Fancy  No.  2 _ _ 

No.  10 . . 

Ex.  Std.  No.  2 _ 

No.  10 . . 

Std.  No.  2 _ 

No.  10_- _ 

White,  Fancy  No.  2.. 

No.  10 . . 

Ex.  Std.  No.  2 _ 

No.  10 . 

Std.  No.  2 _ 

No.  10 . . 


•87% 


.85  1.00 

“."70  "!75 


HOMINY 

Std.  Split,  No.  1,  Tall . 

No.  2% _ 

No.  10. _ _ _ _ 

MIXED  VEGETABLES 
Fey..  No.  2.. 

No.  10 . . . 

Std..  No.  2 _ _ 

No.  10 . . 

OKRA  AND  TOMATOES 

Std.,  No.  2 . . . 

No.  10 . . . . 

PEAS 

No.  2  Fancy  Sweets,  2s.........._.. 

No.  2  Fancy  Sweets,  88.........._ 

No.  2  Fancy  Sweets,  4s..™..__ 
No.  ‘t.  Fancy  Sweets,  68...._..„.. 

No.  2  Ex.  Std.  Sweets,  28 . . 

No.  2  Ex.  Std.  Sweets,  8s.._....„ 
No.  2  Ehc.  Std.  Sweets,  ds....^.... 
No.  2  Ex.  Std.  Sweets,  68...._.... 
No.  2  Std.  Sweets.  28.........._..„.. 

No.  10  Std.  Sweets,  28 . . 

No.  2  Std.  Sweets.  Ss.... _ _ 

No.  10  Std.  Sweets,  88....„«..»_.. 

No.  2  Std.  Sweets,  4s . . 

No.  10  Std.  Sweets,  4s . . 

No.  2  Std.  Sweets,  68 . . 

No.  10  Std.  Sweets,  68..__....„.,_ 

No.  2  Fey.  Alaskas,  !■ . 

No.  2  Fey  Alaskas,  2s _ _ 

No.  2  Fey.  Alaskas,  88......„..__ 

No.  2  Ex.  Std.  Alaskas,  l8«.._.. 
No.  2  Ex.  Std.  Alaskas,  2s....... 

No.  2  Ex.  Std.  Alaskas,  88.. . 

No.  2  Ex.  Std.  Alaskas,  48......„ 

No.  2  Ex.  Std.  Alaskas,  68......„ 

No.  2  Std.  Alaskas,  88....„..„...... 

No.  10  Std.  Alaskas,  88..........„„ 

No.  2  Std.  Alaskas,  4s......__.._.. 

No.  10  Fey.  Alaskas, 

No.  10  Ehc.  Std.  Alaskas,  ^...... 

No.  10  Std.  Alaskas,  48..........„_ 

No.  2  Std.  Alaskas.  6s....„......„_ 

No.  10  Std.  Alaskas,  68_„.„.„_ 

No.  2  Ungraded . . . 

Soaked.  2s . . . . . . 

lOs  . . . . 

Blackeye,  2s,  Soak^..„................ 

PUMPKIN 

Std.,  No.  2 _ _ _ _ 

Std.,  No.  2%.. 

Na  8.... 

Na  10» 


.82'/2  .90 

4.25  4.60 


.65 

3.50 


.75 

4.00 


SAUER  KRAUT 
Std..  No.  2.. 

No.  2%., 

No.  8.. 

No.  10_ 

SPINACH 
Std.,  No.  2.. 

No.  2%>. 

No.  10 . 


SUCCOTASH 

Std.  No.  2.  Gr.  Com,  Dr.  Limas. 
Std.  Na  2,  Gr.  Corn,  Fr.  Limas. 
Triple.  No.  2 _ 


Central 
Low  High 

"96  !.'!!!!! 

'.'»6 

LOO  Loi) 

.75  "so 

.72 ”.‘7‘5 
2.15  2.35 


West  Coast 
Low  High 


1.40 

1.50 

1.35 

1.45 

1.20 

1.40 

1.30 

1.40 

1.10 

1.25 

1.20 

1.30 

1.06 

1.16 

1.16 

1.26 

1.10 

1.25 

1.20 

1.30 

1.00 

1.10 

1.16 

1.25 

.96 

1.10 

1.16 

1.20 

.95 

1.00 

1.10 

1.15 

1.05 

1.10 

1.15 

5.50 

6.76 

.95 

1.00 

1.05 

1.20 

6.00 

5.25 

5.26 

5.26 

.90 

.90 

1.00 

1.00 

1.10 

4.76 

6.00 

5.00 

5.26 

.86 

.90 

1.10 

1.20 

4.75 

6.00 

4.50 

4.50 

1.50 

1.40 

1.60 

1.25 

1.30 

1.35 

1.60 

1.35 

1.45 

1.26 

1.30 

1.25 

1.35 

1.25 

1.36 

1.30 

1.60 

1.05 

1.10 

1.20 

1.30 

1.20 

1.40 

.90 

1.00 

.95 

1.06 

1.16 

1.25 

.85 

.90 

1.06 

1.10 

.77% 

1.00 

1.05 

.80 

.90 

1.05 

1.10 

4.25 

4.50 

4.75 

5.26 

5.50 

.72 '/a 

.75 

.72% 

.85 

1.00 

1.05 

5.00 

6.60 

4.00 

4.75 

4.00 

4.25 

6.00 

6.60 

.70 

.75 

.87% 

.90 

4.00 

. 

4.50 

4.75 

.70 

.75 

.72% 

.90 

.95 

.45 

..50 

.55 

.60 

.55 

.67% 

2.25 

2.75 

3.20 

3.40 

.70 

3.50 

.76 

3.75 

.60 

.70 

.76 

.90 

1.15 

.76 

1.00 

.75 

.95 

3.25 

2.75 

3.00 

2.76 

3.00 

.70 

.80 

.80 

.75 

1.06 

.86 

.96 

.95 

2.60 

2.65 

2.75 

3.25 

3.15 

.76 

.86 

.66 

.70 

1.07% 

1.12% 

.96 

.90 

1.00 

1.36 

1.40 

3.25 

3.00 

3.25 

4.20 

4.36 

1.05 

1.20 

.86 

1.00 
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Eaatwn 
Low  Hish 


Central 
Low  High 


SWEET  POTATOES 

Std..  No.  2,  Dry  Pack . 

No.  2% . . 

No.  8 . 

No.  10 . . 

Std.,  No.  2.  Bymp  Pack.. 

No.  214 . - . 

No.  8 . 


.86 

1.26 

1.46 


West  Coast 
I^w  High 


No.  10 _ 

TOMATOES 

. . ......•••.....•ees. 

Solid  Pack 
.96  1.10 

1.80  1.46 

4.06  4.60 

No.  2% . 

No.  8 _ 

No  10 

. 

— 

1 

Krt  2 

.70 

.86 

.72% 

.76 

No.  2% . 

_ 

1.06 

1.26 

1.00 

1.10 

& 

No.  10 . 

. . 

3.35 

3.50 

3.40 

3.60 

3.50 

3.60 

With  puree 

Std.,  No.  1... 

.40 

.45 

.45 

.47% 

.62%  . 

Mft,  2 

.60 

.67% 

.70 

.72% 

.70 

No.  2% . 

.87% 

.95 

.90 

.95 

.87%  .92% 

No.  8 . 

. 

.97% 

1.20 

Ko  10 _ 

2.65 

3.26 

3.26 

3.40 

3.00 

TOMATO  PUREE 

Std..  No.  1, 

Who.  St.  1.04... 

.40 

.45 

.50 

No.  10 . 

2.85 

3.00 

3.26 

3.60 

3.60 

Std.,  No.  1, 

Trim  1.086 . 

.37% 

Mft  10 

2.75 

3.00 

3.00 

3.26 

TOMATO  JUICE 

No.  1 . 

.40 

.40 

.45 

.50 

.60 

.62% 

No.  2 . 

. 

_ _ 

.70 

.70 

.60 

.76 

.77%  .80 

No.  10 . 

2.60 

3.00 

2.76 

3.26 

3.00 

3.26 

TURNIP  GREENS 

No  2 . 

.75 

.70 

.77% 

No.  2% . 

. 

.96- 

.96 

1.06 

No.  10 . 

. 

. 

3.75 

3.75 

3.00 

3.66 

Canned  Fruits 

APPLES 

No.  10,  water . 

No.  10,  standard  heary  pack....  4.00  4.10 

No.  10  fancy  heavy  pack .  4.25  4.50 


3.50  4.00 

4.50  . 


CANNED  PBUITS— CeatiBBad 

Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2^ _ _  _  _  2.45  2.65 

No.  10 . . . .  .  .  8.75  9.00 


BLACKBERRIES 

Std.,  No.  2 . . - .  .  .  .  1.60 

No.  10,  water.»._..«..___™„»..  .  .  .  6.75 

No.  2.  Preserved.^ . .  .  . 

No.  2,  Symp . .  .  . 

BLUEBERRIES 

No.  2. — - -  1.76  1.86  .  . 

No.  10 . . . . 7.00  7.00  .  . 


CHERRIES 

Std.,  Red.  Water,  No.  2 . .  .  . 

Std.,  White,  Syrup,  No.  .  .  . 

Ex.  Std.,  Preserved,  No.  2 .  .  . 

Red  Sour  Pitted,  No.  2 . .  1.30  1.36  1.30  1.36  . 

Red  Sour  Pitted,  No.  10 . .  .  6.50  6.76  . 

R.  A.,  Fey.,  No.  2% . .  . 

Choice,  No.  2^ . .  .  .  .  3.10 

Std..  No.  2V4 . .  .  .  .  2.70 

GOOSEBERRIES 

Std.,  No.  2 . .  .  .  .  1.70 

No.  10 . . .  .  .  .  8.00 


RASPBERRIES 

Black,  Water,  No.  2........^..........  . 

No.  10 . 7.25 

Red,  Water,  No.  2............_........  . 

No.  10 . 7.26 

Black,  Syrup,  No.  2 . 1.76 

Red,  Syrup,  No.  2 . . . 


.  1.46  1.60  2.15 

7.60  7.00  7.26  9.00 

.  .  .  2.16 

7.60  9.00 

.  1.60  1.60  .  2.66 

.  2.65 


STRAWBERRIES 

Ex.  Pres.,  No.  l._ . .  .  . .  ..._„  . 

No.  2 . .  . .  .  . 

Pres.,  No.  1 . .  .  .  . 

No.  2 . . . 

Std.,  Water,  No.  10 _ ............  .  .  .  9.00 


APPLE  SAUCE 


No.  2  Fancy.... . . 

No.  10 . . 

No.  2,  Std . . 

No.  10 . . . . 

APRICOTS 

No.  2^,  Fancy . . 

No.  2%,  Choice . . 

No.  214.  Std . . 

GRAPEFRUIT 

8  oz . . 

No.  2 . . . . 

No.  6 . . 

GRAPEFRUIT  JUICE 

8  0!b......M..........MM. 

No.  1 . . 

No.  800 . 

No.  2 . . . 

No.  5 . 

PEARS 


.70  .  .85  .90 

4.00  4.60  . 


4.25  4.75 


2.00  2.10 

1.90  1.96 

1.50  1.56 


.8714 . 

1.10  1.16  .  .  1.26 

3.30  3.60  .  .  3.60 


.52 '4  . 


.80  .80  .80  .82*4  . 

1.12‘4  1.15  .90  .96  .72%  .86 

.  3.30  .  2.26  2.60 


Canned  Fish 


HERRING  ROE 

1  KO 

1.60 

No.  2.  17  m . . .... 

_  1.76 

1.76 

No.  2,  19  os. . 

. .  2.00 

2.00 

LOBSTER 

Flats,  1  Ih . . 

_  6.60 

6.60 

%  lb . . . . 

_  8.26 

8.26 

14  Ih . .  1.96  1.96 


OYSTERS 


. 96 

1.00 

_  1.10 

1.10 

.  1  90 

2.00 

10  OB . 

_ _  2.20 

2.20 

Selects,  6  oa.. 


Keifer,  Std.,  No.  2% .  1.35  1.36 

No.  10 . . . 

Choice,  No.  2*4 . . . 

No.  10 . . . 

Bartlett,  Fancy,  No.  2% . 

Choice.  No.  2% . . 

Std..  No.  iVi . .  . 

No.  10.  Water . .  . 

No.  10.  Syrup . — . . 

No.  10  Pie,  S.  P . . . 

PEACHES 

Fey.,  Y.  C.,  No.  2% . .  . 

Choice,  No.  2% . .  . 

Std.,  No.  2% . -  . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  3 . .  . 

Pies,  unpeeled.  No.  8„.. _ .........  . 

Peeled.  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2 . 

No.  2% . . . 

Std.,  No.  2 . .  . 

No.  2% . .  . 

Sliced,  Standard,  No.  10 . .  . . 

Shredded,  Syrup,  No.  10........  . 

Crushed,  Ex.  Std.,  No.  10........  . 

PINEAPPLE  JUICE 

Buffet . . . .  . 

No.  211 . . . 

No!  2<4!"!!!!ZZ!!!!!!!!!!!!!!!Z!!!!!!!!!!  !!!!!!!  !!!!!! 

46  oz . . . .  . 

No.  10 . .  . 


1.86 

1.70 

1.80 

1.50 

1.66 

4.00 

5.60 

6.00 

8.76 

4.00 

1.70 

1.85 

1.66 

1.80 

1.50 

1.60 

1.10 

1.20 

6.00 

6.25 

1.70 

2.00 

1.60 

1.85 

6.85 

SALMON 

Red  Alaskas,  Tall,  No.  1........ . 

Flat.  No.  % . .  . 

Cohoes,  Tall,  No.  1 . .  . 

Flat,  No.  1 . . . .  . 

No.  Vt . . . 

Pink.  Tall,  No.  1 . . .  . 

Flat,  No.  % _ _ 

Sockeye  Flat,  No.  1................  . 

No.  % . . . . 

Chums,  Tall,  No.  1 . . . .  ....... 

Medium,  Red,  Tall . . . 

SHRIMP 

No.  1,  Small . . . 

No.  1,  Medium . .  . 

No.  1,  Large . .  . 

SARDINEIS  (Domestic),  Per  Case 

%  Oil,  Key . .  3.26  . 

%  Oil,  Keyless . .  2.76  2.80 

^  Oil,  Tomato,  Carton... . 

%  Oil,  Carton . .  3.60  3.70 

%  Mustard,  Keyless.. . .  2.60  2.56 

Calif.  Oval  No.  1.  24’b . . .  . 

Calif.  Oval  No.  1.  48’s . . . 


.60 

.82% 

1.20 

1.65 

2.76 

6.60 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s _ 

Fey.,  Yel.,  Is,  48's _ 

%8  . . 

Light  Meat,  Is............. 

iS  ==z: 


2.50 

£00 


1.26 


2.66 

1.76 


1.85 


2.66 

1.86 

1.16 


1.60  1.70 

3.00  3.30 


.  6.02', 

11.00  12.00 

.  6.00 

3.86  4.25 

9.00  10.65 

5.00  6.85 

3.60  3.96 
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5/8  Machine  Made  Hamper 


3,uatii{^ 


TOMATO  FIELD  HAMPERS 

Five  Types  At  Reasonable  Prices 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 

‘Largest  manufacturera  of  S/8  bushel  cannera’  field  hampers  in  the  world' 


5/8  Hand  Made  Hamper 


THE  1937  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  28th  edition.  Compiled  by  the  National  Cannera  Association, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  St.,  N.  W.  Washington,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


MODERN 

GANSE 


FEELING  TABLE 


GAMSE  LITHDERAPHINB  CP. 

HEPman  OamsE ,  PrBs'f. 
419-^21  E.LoiviBAff?D  St. 

BALTIMORE. MD. 

Phomes — Plaza  /S‘9-5-/5P6 


^  IMDIVIDUAU 


REMOVE  BEFD 


TLY 


G  This  type  of  Peeling  or  Sorting  Table  is 
used  by  canners  who  wish  to  separate  peelings 
or  sorted  refuse  from  good  stock.  Peeling  is  done 
over  the  troughs  in  front  of  each  peeler.  Peeled 
products  are  placed  in  buckets,  refuse  drops 
down  the  chutes  to  conveyor.  Write  Berlin 
Chapman  Co.,  Berlin,  Wis. 


BERLIN  CHAPMAN 


A  COMPLETE  IINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,,  New  York,  N.  Y. 


FOR  SALE — Motor  Truck  Scales.  Barg^ains.  All  capacities. 
New  and  Used.  Guaranteed  accuracy  and  durability.  Shipped 
on  30-day  free  trial.  Salesman  wanted.  Bonded  Scale  Co.,  Dept. 
CT,  Columbus,  Ohio. 


FOR  SALE — Monitor  Tomato  Scalder,  Soaker  Washer,  Ayars 
Five-Pocket  Tomato  Filler,  Clipper  Cleaners,  Townsend  Bean 
Cutters,  Corn  or  Bean  Fillers,  Corn  Cutters  and  Huskers, 
Anderson  Vegetable  Choppers  and  Dicers,  Pumpkin  Cutters. 
Coons  Apple  Equipment,  Parers,  Quarters,  and  Sorting  Con¬ 
veyors,  Apple  Grinders,  Hydraulic  Presses.  Also  any  equip¬ 
ment  that  may  be  needed  for  canning  purposes.  William  T. 
Howeth,  Lewes,  Del. 


FOR  SALE — 4  Retorts,  3  crate  size;  Sprague  Hand  Packed 
Filler;  6-Pocket  Peerless  Syruper;  Knapp  Labeling  Machine; 
Cooling  Tank;  Track  and  Trolleys;  No.  2  Continental  Can 
Washer;  2  Sprague  Shaker  Washers;  1-15  H.  P.  Westinghouse 
Motor;  Fairbanks  Platform  Scale.  Also  other  equipment. 
Canning  Machinery  Co.,  Berlin,  Wis. 


WANTED  — MACHINERY 


WANTED — Foreman  with  experience  in  processing  and 
canning  of  grapefruit  and  pineapple  juice,  fruit  salads,  grape¬ 
fruit.  Must  be  acquainted  with  operation  of  modem  canning 
machinery.  Permanent  position,  all-year-round  work,  to  capable 
men.  State  experience  and  salary  expected.  Address  Box 
B-2224  c/o  The  Canning  Trade. 


WANTED — Chemist  for  a  year-round  position  with  large 
producer  of  Eastern  canned  fruits  and  vegetables.  State  expe¬ 
rience  and  salary  expected  to  start  in  first  letter.  Address  Box 
B-2228,  c/o  The  Canning  Trade. 


WANTED — Canning  Experts.  A  company  organizing  can¬ 
neries  for  fish,  fruits  and  vegetables,  requiring  expert  advice 
prior  to  building  or  starting  operations,  desires  to  have  one  or 
more  experts  in  canning  consult  personally  with  them.  The 
company  will  pay  travelling  and  other  expenses  and  a  reason¬ 
able  fee.  The  information  required  will  cover  both  the 
practical  production  of  canned  foods  and  the  marketing  of  same, 
both  at  home  and  for  export.  Address  Box  B-2220  c/o  The 
Canning  Trade. 


WANTED — Assistant  to  head  warehouseman  in  large  canned 
foods  factory.  Must  be  able  to  handle  men.  State  age,  experi¬ 
ence,  and  previous  employment.  Splendid  opportunity  to  right 
man.  Address  Box  B-2239  c/o  The  Canning  Trade. 


WANTED — A  young  man  to  handle  production  in  year-round 
Mid-western  canning  plant.  Give  full  details  in  letter.  ‘Good 
opening  for  man  who  can  produce.  Address  Box  B-2226  c/o  The 
Canning  Trade. 


WANTED — Canners  attention:  Send  us  a  list  of  any  canning 
equipment  that  you  may  have  to  sell  for  spot  cash  or  to  ex¬ 
change  for  new  machinery.  Write  for  our  catalog  covering  a 
complete  line  of  up-to-date  canning  machinery.  A.  K.  Robins 
&  Co.,  Inc.,  Lombard  and  Concord  Sts.,  Baltimore,  Md. 


WANTED — One  Merrell  Soule  Rotary  Corn  Silker  in  good 
condition.  The  Winorr  Canning  Co.,  Circleville,  Ohio. 


SITUATIONS  WANTED 


POSITION  WANTED — Man  with  17  years  experience  in 
packing  quality  fruits  and  vegetables  desires  position  as 
Superintendent  with  reputable  concern.  Also  familiar  with  all 
types  of  machinery.  Address  Box  B-2212,  c/o  The  Canning 
Trade. 


FOR  SALE  — MISCELLANEOUS 


FOR  SALE — 30  Carloads  of  Hyslop  Crabapples  and  Seckel 
Pears  for  spicing  and  preserving  trade,  also  5  carloads  Damson 
Plums.  If  you  use  these  items  get  in  touch  with  us  now  for 
shipment  as  soon  as  ready.  South  Haven  Fruit  Exchange,  South 
Haven,  Mich. 


HELP  WANTED 


WANTED — Man  to  take  charge  of  one  line  of  can  making 
equipment.  Must  have  experience  on  both  square  and  round 
cans  and  be  able  to  set  up  line  from  slitters  to  double  seamer. 
Also  look  after  equipment  to  make  up  tops  and  bottoms.  Address 
Box  B-2216  c/o  The  Canning  Trade. 


WANTED — Chemist-Bacteriologist  for  development,  research 
and  control  by  large  year-round  canner  of  vegetables  in  the 
Mid-West.  Address  Box  B-2242  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Plant  Man¬ 
ager.  Twenty  years  experience  packing  quality  peas,  com, 
beans,  spinach.  Understand  the  business  from  field  to  finished 
product.  Best  of  references.  Address  Box  B-2217  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Salesman,  experienced  in  contact¬ 
ing  the  canned  foods  trade.  First  class  references.  Address 
Box  B-2237  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Manager  of  a 
two  or  more  line  canning  plant  by  experienced  man.  Location 
not  essential.  Experienced  in  vacuum  packing  of  corn  and  peas. 
Good  references.  Address  Box  B-2241  c/o  The  Canning  Trade. 


POSITION  WANTED — As  plant  manager  or  superintendent. 
Experience  in  the  packing  of  Spinach,  Beans,  Tomatoes,  and 
Beets.  An  expert  hand  with  machinery.  Can  build  your  own 
machinery  in  your  own  plant.  Major  Scott,  1221  E.  Main  St., 
Van  Buren,  Ark. 


■i 


August  2, 1937 


THE  CANNING  TRADE 


31 


WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  for  Detachable  Chaina. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

K.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Jhtsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
dansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wie. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
lames  Leffel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin.  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  Hi. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  ior  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

DUSTS  &  SPRAY — Spreading  Agents. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSHAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 
FHLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corooration,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  ior  Machinery  Mirs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDBAUUC  CONVEYING  EQUIPMENT. 
Berlln-Chapman  Co.,  Berlin,  Wis. 

Scott  Vlner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

Aqicide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Cannets. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES.  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 


KETTLES,  Process. 

Ayais  Machine  Co.,  Salem,  N.  J. 
Borlin-Chapman  Co.,  Berhn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 


KNIVES,  Miscellaneous. 

Food  Machinery  Co^ration,  Hoopeston,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 
F  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINER'i^  ^  ^  ^ 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Foo^  Machinery  Co^ration,  HooTCSton,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Caimers  Assn.,  Washington,  D.  C. 


Un.ir  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis 

Food  Machinery  Corporation,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PAHS  (Rubber). 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
GaUatin  VaUey  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Sin(^ir-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  III. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT, 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHmERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

RUBBER  GOODS,  Aprons,  Gloves,  Etc. 

M.  L.  Snyder  &  Sons,  Philadelphia. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  M<^y. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  111. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  IlL 
SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berhn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

SPREADING  AGENTS — Dusts  and  Sprays. 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STORAGE  AND  WAREHOUSING. 

The  Terminal  Warehouse  Co.,  Baltimore. 

STRING  BEAN  MACIHNERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaaara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calii. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS.  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoo^ston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berhn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berhn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  CorporaUon,  Hoopeston,  Ul. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berhn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

C.  A.  Shuttleworth  Seed  Co.,  Matthews,  Ind. 
Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  ) 

F.  H.  Woodruff  &  Sons,  Milford,  ^nn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berhn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WAREHOUSING  AND  FINANCING. 

'The  Terminal  Warehouse  Co.,  Baltimore. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berhn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Mid. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berhn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston.  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 
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TO  VOLUME  59 

Ausust  10th,  1936  to  August  2nd,  1937 


To  expedite  the  finding  of  a  particular  article,  a  few  words  of 
explanation  are  necessary. 

The  Markets  are  not  indexed  because  they  refer  to  current 
market  activity.  To  know  the  condition  of  the  market  at  a 
certain  time,  it  is  only  necessary  to  refer  back  to  The  Canning 
Trade  of  that  date. 

“Crop  Reports”  and  “Grams  of  Interest”  are  not  indexed  for 
much  the  same  reason,  as  can  be  readily  understood. 

Many  bind  volumes  of  The  Canning  Trade,  others  file  each 
issue  so  that  when  reference  to  certain  important  subjects  is 
desired,  consulting  the  index  in  the  last  number  of  the  volume 
will  save  a  lot  of  unnecessary  thumbing.  The  index  for  Volume 
59,  issues  dated  August,  1936,  to  August,  1937,  follows: 

ADMINISTRATION  No.  Page 


No.  Page 


New  York  State  Canners .  20  7 

New  York  State  Canners  Program .  17  16 

Ohio  Canners  Association .  20  10 

Ozark  Canners  Association .  24  81 

Packaging  Machinery  Manufacturers  Institute  17  21 

Pennsylvania  Canners  Association .  21  7 

Pennsylvania  Canners  Association  Program....  19  19 

Pennsylvania  Canners  Association .  35  18 

Preview  N.  C.  A .  23  8 

Tidewater  Canners  Association .  33  24 

Tri-State  Packers  Association .  19  8 

Tri-State  Packers  Association .  37  8 

Tri-State  Packers  Association  (correction)....  41  6 

Tri-State  Packers  Association  Program .  17  16 


Advertising  Allowance  Contracts 

of  A.  &  P.— 

Editorial 

14 

5 

Agriculture  Labor  to  Organize . 

51 

12 

American  Can  Company  Promotions . 

10 

16 

American  Can  Company  Promotions . 

12 

10 

Bankers  Hold  the  Reins . 

5 

5 

Banking  System,  A  Revealing  Insight  into  the.... 

9 

7 

Banking  Under  the  Gold  Basis . 

7 

5 

Business  and  the  Elections . 

1 

5 

Buying  Broker,  The . 

. Editorial 

39 

5 

Buying  Crops  on  Grade  in  Ohio . 

..M.  W.  Baker 

25 

7 

. Editorial 

12 

6 

Buying  Power  Increased . 

16 

23 

Canner  Grower  Relations . 

...K.  K.  Mayer 

28 

57 

Canner  Grower  Relations . 

28 

54 

Codes,  Back  to  Them . 

2 

6 

Committees  of  N.  C.  A . 

28 

82 

Conference,  Pickle  &  Kraut  Packers — 

Dr. 

F.  W.  Fabian 

37 

13 

Consumption  of  Canned  Foods  Higher  than  Ever 

Before  . 

10 

21 

U.  S.  W.  G.  A. 


Container  Specifications  Inadequate .  13 

CONVENTIONS: 

Associated  Grocery  Manufacturers  of  America  44 

Back  to  Chicago  in  ’38 .  42 

Becoming  Unwieldy  . Editorial  26 

Indiana  Canners  Association . 

Indiana  Canners  Association . 

lowa-Nebraska  Canners  Association . 


.  17 

.  39 

.  19 

Menu  .  24 

Michigan  Canners  Association .  19 

Michigan  Canners  Association .  46 

Minnesota  Canners  Association . 


National  Association  of  Retail 


Grocers — 
Observer 


N.  A.  W.  G.  A.  Program . 

N.  C.  A.  Board  of  Directors . 

N.  C.  A.  Programs .  24 


20 

47 

23 

43 


National  Canners  Association  of  Canada. 

National  Food  Brokers  Association . . 

National  Pickle  Packers  Association . 

National  Pickle  Packers  Association . . 


21 

31 

32 
49 


16 


24 

22 

5 

7 

20 

18 

11 

18 

12 

16 


25 

10 

7 

13 
21 
10 
18 

14 


Corn,  Growers  Contracts  for . W.  A.  Huelsen 

Corn,  Growers  Contracts  for . W.  A.  Huelsen 

Costs  on  1937  Production,  How  High  Will  they 

Go?  . Editorial 

Dangers  of  Faulty  Canning  Procedure — 

Maurice  Siegel 

Field  Warehouse  Receipts . H.  S.  Yoke 

Field  Warehouse  Receipts . H.  S.  Yoke 

Field  Warehouse  Receipts . H.  S.  Yoke 

Government  Debt  . Editorial 

Grades,  Government,  on  Canned  Fruits  and 
Vegetables . A.  A.  A. 

House  Organ  Advertising . Editorial 

Indiana  Canners  and  Fieldmen’s  Conference, 


Labor  Outlook  in  Cannery . Observer 

Labor  Threat  . Editorial 

Labor  Threat  . Editorial 

Labor  Threat  . Editorial 

Labor  Threat  . Editorial 

Labor  Threat  . Editorial 

Labor  Threat  . . Editorial 

Looking  Ahead  into  1937 . Editorial 

Market  Conditions  . T.  L.  North 

Meat  Packers  Profit . Editorial 

Money  Speculators  Ousted . Editorial 

Money  Talks  Wanted . Editorial 

Ohio  Canners  Conference  Program . 

Oregon  State  College  to  Hold  Canners  and 


Peach  Industry,  Cling  Stone . N.  C.  A.  Bulletin 

Politics  and  Money  Banished  from  These  Pages 

Hereafter  . Editorial 

Problems  and  Policies  of  Canning  Industry — 
Judge  J.  H.  Covington 
Profit  by  Mistakes  of  1936 . Editorial 
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“Quality”  . J.  Richard  Phillips,  Jr. 

Quality  in  Foods  and  Feeds . Henry  A.  Wallace 

Quality  of  1936 . 

Refuting  an  Economic  Professor . L.  J.  Salter 

Relief  Causes  Labor  Shortage  in  Canning 
Industry  . 

Sales  Contract  Committee  Report — 

F.  H.  Krimendahl 

Shipping  Losses,  Campaign  Against . Observer 

Shipping  Losses,  Campaign  Against . Observer 

Shipping  Losses,  Campaign  Against . Observer 

Sorting  with  Divided  Belt  System... .R.  J.  Howard 

Strikes  . 

Supplies  Short,  1937  Canned  Foods . 

Thanks  . 

Tomato  Inspectors  Training  School  in  Ohio . 

Tomato  Paste  Packers  Association  Formed  in 

California  . 

Tomato  Technicians  School  at  Purdue . 

Tomato  Technicians  School  at  Purdue . 

Tomatoes  Without  Salt . 

Trade  Practice  Committee  Report,  R.  O.  Dulany 
Trade  Practices,  Fair  and  Unfair — 

Hon.  Chas.  H.  March 


Utah  Canners  School, 


Vote  Like  Business  Man . Editorial 

Waste  Disposal  at  Cannery . R.  H.  Sanborn 

Waste  Disposal  for  Cannery . Lester  Miller 


Waste  Treatment  in  Canneries — 

C.  M.  Strasburger 
Wisconsin  Canners  New  Secretary . 

DISTRIBUTORS 

Brands,  Private  Vs.  Packers . 

Brand  Substitutions  Fought . Observer 

Brokers’  Sales  Gain . Observer 

Brokerage  Firm  Organized  by  Red  &  White . 

Brokers  Standing  Committees  for  1937 . 

Burdensome  Relief  . Observer 

Chain  Progress  . 

Chain  Tax  Flareback . Observer 

Chain  Tax  Loses . Observer 

Chain  Taxes  in  Louisiana  Upheld  by  Supreme 

Court  . Observer 

Chain  War,  Another,  in  California . 

Chains  to  Meet . 

Chains  Will  Stress  Quality . 

Consumer  Cooperatives  . 

Corporate  Chains  May  Go  Voluntary . 

Cost  Survey  . 

Debunking  the  Middleman . 

Distributors  Profits  on  Advertised  Brands  Slim 

Farm  Cooperation  by  Chains . 

Freight  Mark-up  to  be  Protested . 

Grading  Laboratory  of  Piggly  Wiggly,  Observer 

Grocers  Week,  National  Retail . Observer 

Grocery  Index  Declines . 

Grocery  Index  Declines . 

Grocery  Index  Up . 

Grocery  Index  Up . 

Independent  Food  Distributors  Council 
Organizes  . 

Jobber  Committees  Named . 

Labor  Developments  . 

Labor  Organizing  in  Grocery  Field . 

Labor  Program  for  Grocers . 
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35 
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46 

7 

36 

5 

10 

5 

21 

23 

2 

7 

2 

26 

2 

8 

47 

14 

8 

12 

28 

22 

28 

14 

29 

14 

13 

5 

36 

7 

17 

8 

48 

24 

44 

22 

5 

16 

44 

24 

52 

18 

10 

10 

34 

24 

49 

24 

11 

16 

52 

6 

14 

16 

42 

24 

23 

20 

9 

16 

12 

16 

5 

26 

43 

24 

30 

12 

23 

18 

17 

20 

23 

18 

15 

20 

37 

24 

35 

24 

15 

21 

45 

6 

4 

17 

7 

18 

29 

34 

32 

16 

41 

24 
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24 
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No. 

Loss  Leaders  Curbed . Observer  48 

National  Association  of  Food  Chains  Elects 
Officers  .  12 

National  Association  of  Retail  Grocers  Week .  29 

National  Brands  Expands .  3 

National  Voluntary  Groups  Institute  Re-elects 
Willison  .  25 

Old  Timer  (Issues  No.  12  to  50) . Illinois 

Premiums  Objected  to  by  Retailers . Observer  51 

Private  Brands  Growing . Observer  34 

Private  Brands  Growing . Observer  50 

Profit,  Fair,  for  Distributors .  15 

Punitive  Taxes  .  12 

Reynolds,  Wm.  T.,  Co.,  Sells  Out .  24 

Sales  by  Brokers  Gain .  26 

Strikes  in  Food  Trade . Observer  52 

Shipping  Strike  Effects  Canned  Foods .  17 

Super  Markets  Operated  by  Voluntaries,  Co¬ 
operatives  and  chains . Observer  33 

U.  S.  W.  G.  A.  to  Meet  at  New  Orleans .  25 

Voluntary  Chain  Growth .  11 

Wholesaling  Groceries  for  Profit .  50 


LEGAL  AND  LEGISLATIVE 


A. A. A.  Program  in  Canning  Crops..F.  R.  Wilcox 

Black-Connery  Bill  Economically  Unsound . 

Black-Connery  Bill  Economically  Unsound . 

Black-Connery  Bill  Economically  Unsound . 


Brokerage,  Dummy  . 

Brokerage  for  Voluntaries? . 

Brokerage  to  Buyers . Ira  E.  Merrill 

Chapman  Bill  . 

Chapman  Bill  has  Chance . Editorial 

Cherry  Standard  Revision . 

Container  Simplification  Bill . Editorial 

Container  Simplification  Bill . Editorial 

Container  Simplification  Bill . Editorial 

Container  Simplification  Bill . Editorial 


Container  Specification  Changes . 

Contracts,  Future,  Time  for  a  Real  One — 

Harvey  Burr 

Conversion  Contracts  . 

Dog  Food,  Standards  for,  in  North  Dakota . 

Fair  Price  Laws  of  Illinois  and  California  Up¬ 
held  by  Supreme  Court . Editorial 

Figs,  Specifications  for  Canned . 

Food  and  Drug  Law  Reform  Predicted . 

Freight  Advance?  . Editorial 

Freight  Rates  for  Food . 

Grade  Terms  Under  Perishables  Act . 

Grades,  Proposed  Changes  for  Canned  Fruit . 

Insurance,  Compulsory  Food,  Proposed  by 

Missouri  Legislature  . 

Japanese  Beetle  Quarantine  in  Tri-States 

Amended  . 

Jones  Bill  Passed,  Bone  Amendment  Killed . 

Juices  Imported  in  France  Require  Mark  of 
Origin  . 
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Label,  Name  on . Editorial  24 
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Label,  Name  on . Editorial  37 

Label,  Name  on . Editorial  42 
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Label,  Name  on . Editorial  46 
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Labeling,  New  York  Law  Amended . 

Labeling  Problems  . 

Labeling  Responsibility  in  Warehouse . 

Liability  of  Wholesaler  and  Manufacturer  in 

Consumer  Complaints  . 

Licensing  Act,  Federal,  Proposed . 

Lima  Bean  (Canned)  Grades  Changed . 

Louisiana  Food  Law . 

Marketing  Agreement  Act  Becomes  Law . 

National  Brands  Food  Stores  Decision  Reversed 

by  Supreme  Court . 

North  Dakota’s  New  Food  Regulations . 

Old  Age  Benefit  Taxes . 

Overflow  Rule  for  Carriers  Revised . 

Patman  Announces  Stand  on  New  Laws . 

Patman  Framing  New  Law  Re  Retail  Sales  by 


Manufacturer  . Editorial 

Preserve  Standards  . 

Robinson  Broker  (Riddle)  ....Wint/frop  C.  Adams 

ROBINSON-PATMAN  LAW . Illinois 

Advertising  Allowances  . Obscri'er 

Advertising  Contracts  Favor  Chains . 

Allowances,  Discounts . Observer 

Amendment  Wanted  . 

A.  &  P.  Unsatisfactory  List . Observer 

Biddle  Case  . Observer 


Biddle  Ceases  to  Take  Brokerage . 

Biddle  Ordered  to  Cease  and  Desist . 

Biddle’s  Answer  . 

Buying  Organizations  . 

Calls  for  Salesmanship . Editorial 

Cases  . 

Cases  . 

Cases  . 

Cases  . 

Cases  . 

Clinic  . 


Complaints  . Observer 

Contracts  . 

Cooperative  Advertising  . Better  Profits 

Discussion  . Paul  Fishback 

Effects  . Observer 

Effects  . Observer 

Embraces  All  Products . Editorial 

Ending  Racketeering  . J.  H.  McLaurin 

Enforcement  . Observer 

Enforcement  . Observer 
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Hamachek  Pea  Hulling  Equipment 


0“^  entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery.  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean 
pack — and  your  profits? 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  ^ 

BALTIMORE  MD. 


’’NATIONAL”  SEAMERS  •  Types  for  every 
requirement*ranging  from  minute  hand- 
seomers  to  installations  of  largest  capa¬ 
city.  •  ’’SPOT  trouble  BEFORE  it  comes”  is 
the  watchword  of  maintenance  experts 
who  are  located  at  strategic  points,  and 
call  often  for  regular  seamer  inspections. 


NATIONAL  CAN  CORPORATION 

SUBSIDIARY  OF  MCKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

S.l««  OllicCT  «nd  Pli  nls  •  NEW  YORK  CITY  .  BALTIMORE  .  MASPETH,  N.  Y  •  CHICAGO  .  BOSTON  .  DETROIT  .  HAMILTON,  OHIO 


